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fay Aging population 
Te to worsen 
CT’s budget woes 


Connecticut's 
SILVERAUNAMI 


| nthis week's installment of HBJ's series, “Connecticut's Silver Tsu- 
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nami,” Managing Editor Brad Kane takes an in-depth look at how the 
state budget can accommodate the needs of the aging population. 
As the percentage of Connecticut's 65-plus population increases in 
the years ahead, demand for health care and social services as well as 
state pension payouts will rise, putting further strain on Connecticut's 
Comptroller Kevin Lembo said Connecticut must get its fiscal house in order budget. Find out what's at stake: PG. 8 
before the aging population puts even more stress on the state budget. 











User-office buys 


There are a growing number of Greater Hartford 

commercial users who are buying and owning their 

office space rather than renting it. Find out why: 
PG.3 





Power grid upgrades 


Regional power grid administrator ISO New England 
is planning on $4.8 billion in transmission 
infrastructure upgrades by 2023. Find out which 
projects are in the pipeline: PG.5 
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Today, thousands of people are cancer free because of Smilow Cancer Hospital’s commitment to bringing 
the world closer to free. Now one of the country’s best cancer hospitals is teaming up with the outstanding 
clinicians at Saint Francis Hospital to bring you Smilow Cancer Hospital at Saint Francis. Some of the 
country’s leading cancer specialists are working together to deliver today’s most advanced, most targeted 
treatments, including a wide range of clinical trials. And together they are providing a more patient-focused 





quality of care, so you can recover faster, grow stronger and live your life closer to free. Learn more at 
closertofree.com. 
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Smilow Cancer Hospital at Saint Francis 
114 Woodland Street, Hartford, CT 06105 
For more information call 860-714-4680 or visit closertofree.com. 
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More CT users value owning space than leasing 
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(Clockwise from top left) 100 Western Bivd., Glastonbury; 2 Batterson Park Road, Farmington; 769 Hebron Ave., Glastonbury; 855 Winding Brook, Glastonbury; 195 Farmington Ave., Farmington 


By Gregory Seay 


gseay@HartfordBusiness.com 


n March, entrepreneurs Patrick Sweeny 
and David Connelly pulled off a feat they 
had been desperate to do for some time: 

They bought an office building in Glaston- 

bury to house their expanding wealth-man- 

agement practice. 

They paid $1.2 million for a vacant, 
38,988-square-foot building at 151 National 
Drive, in the town’s business park, that was 
once regional offices for financial-technology 
services provider Fiserv Inc. 

“[twasavery unique building,” Sweeny said. 
“This town is tough to buy business real estate 
in. It doesn’t come on the market very often” 

Now, the partners in Winding Brook Capital 
LLCandaffiliate Apella Capital, are budgeting 
$2 million more to gut and renovate the build- 
ing with upgraded décor, new technology and 
ventilation systems and amenities to accom- 
modate its 100 or so employees by next spring, 
Sweeny said. Their offices in town currently 


occupy 12,500 square feet at 638 Hebron Ave. 

Winding Brook/Apella is one of a growing 
number of commercial users who, area bro- 
kers say, are exploiting interest rates that are 
the lowest in generations and a growing roster 
of available properties, to buy and own their 
office space rather than rent. The same trend, 
too, is evident, albeit to a lesser extent, with 
industrial space, brokers say. FedEx’s plan for 
apackage-handling facility on Aetna’s former 
Middletown hilltop site is but one example. 

Larry Levere, senior broker with Sentry 
Commercial in Hartford, who has represent- 
ed users and landlords in some of those deals, 
says the growing momentum of user-owned 
office and other commercial properties is yet 
another sign of the resurging realty market 
and the economy. Such demand also helps 
stabilize the broader realty market and is a 
boon to business parks and other landlords 
who suddenly find themselves stuck with a 
surfeit of unleased space. 

For buyers, it’s a way to lock-in and stabi- 
lize operating costs, such as rent, observers 


say. Ownership, too, means flexibility to use 
their space however they want without ask- 
ing someone else’s permission or risking 
breaching leasing terms. 

As always, there is a downside for busi- 
nesses that take the risk and tie up capital in 
real estate: If business falls off or the econo- 
my tanks it might be tough to sell at the price 
owners need to recoup their investment. As 
property owners, they, too, are on the hook 
for property taxes, and building maintenance 
andupkeep. But that appearsto beasecondary 
concern for most user-buyers right now. 

“As they look into their crystal balls,” 
Levere said, “there is all this space they are 
going to need ultimately.” 

The sweet spot for user buyers is office 
and industrial-flex buildings, sized 16,000 to 
40,000 square feet, he said. 

John Glascock, director of UConn's Cen- 
ter for Real Estate and Urban Studies, said 
smaller office buildings in the Hartford 
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Greater Hartford 
user-office buys 





Some Glastonbury office buildings 
were bought ... 


151 National Drive 
38,988 square feet purchased 
February 2015 by Winding Brook 
Capital. The owner plans to fully 
renovate the building for 2016 occu- 
pancy 


855 Winding Brook Drive 
32,976 square feet purchased 
March 2014 by Travel Insured (relo- 
cated from East Hartford) 


769 Hebron Ave. 
23,380 square feet purchased June 
2012 by Gemma Power Systems 
(relocated from Main Street, 
Glastonbury) 


100 Western Blvd. 
25,537 square feet purchased July 
2011 by Mike Grossman/AdviceOne 
(relocated from 95 Glastonbury 
Bivd.) 


.. Along with a few in Farmington: 


281 Farmington Ave. 
18,000 square feet was purchased 
in October 2014 by CT Wealth 
Management/Kevin Leahy (moved 
from Waterside Drive in Farmington) 


2 Batterson Park Road 
Women’s Health bought 20,508 
square feet in July 2014 


195 Farmington Ave. 
UConn bought 41,950 square feet in 
January 2013 


12-16 Brick Walk Lane 
12,682 square feet in four buildings 
was purchased in June 2012 by 
Patrick Downend/Corporate IT 860- 
676-2720 


SOURCE: SENTRY COMMERCIAL 
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Co Users 


area are selling for a discount, making them 
attractive to owner-operators like Sweeny of 
Winding Brook Capital. 

Sweeny said he and Connelly almost 
bought another newer, larger office building 
in Glastonbury, but balked at its price. 

In Southington, AmTrust Financial paid 
$2.3 million for the 400 Executive Blvd. office 
building from The Hartford, to house New 
York-based AmTrust’s regional business- 
insurance and claims operations, said Jona- 
than Putnam, executive vice president and 
broker with Cushman & Wakefield in Hart- 
ford. A few years earlier, information-tech- 
nology provider COCC dropped $1.56 million 
on an adjacent office building in the same 
business park. 

The common element shared by those and 
other buildings users covet is that they often 
are in excellent condition, or need very little 





attention and investment, to get them there, 
Putnam said. 

“It’s more asign of opportunity,” he said of 
the buying spree. “These buildings are avail- 
able at an opportune price.” 

Not all users are looking for office space. 
This spring, Boston electrical wire-cable 
distributor The Arthur J. Hurley Co. paid $1.5 
million fora 52,214-square-foot East Hartford 
industrial building that, after remodeling, 
will open this fall as its regional parts depot, 
employing up to 20. 

All of these commercial real estate sales 
and purchases are providing a windfall to 
Connecticut's cash-strapped coffers. The 
state tax collector and individual municipali- 
ties in which properties are located get a cut 
of each sale of residential and commercial 
property as real estate conveyance taxes. 

Connecticut's share of those levies climbed 


through the first four months of this year to 
$121.6 million, compared to $121.2 million in 
conveyance fees collected the same January- 
April period in 2014, state Department of Rev- 
enue Services data shows. 

‘A Connecticut native, Sweeny noted the 
timing of his realty purchase came just as 
state lawmakers were deliberating and even- 
tually passed a budget that raised taxes on 
businesses and individuals. He insists he 
and his business partner don’t regret doing 
the deal, but they do harbor some concerns. 

“T wouldn't call it that,” he said of “buyer's 
remorse.” However, he noted that they over- 
see $8.5 billion in assets for individuals and 
third-party wealth managers in offices out- 
side Connecticut, each of which could easily 
one day be home to Winding Brook/Apella. 

“We could pack up this show and move it 
anywhere we want,” Sweeny said. a 
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Empowering you to make 
smart energy choices 


ENERGY EFFICIENCY 


MEANS BUSINESS. 





As a facilities manager, you know your property 


Get up to speed on the latest Energize Connecticut efficiency 
solutions for businesses. 


the incentive and rebate solutions that fit your 


owner doesn't look to you to just manage their 
building. They rely on you to help them make 
smart decisions that make the most of their 
budgets. Making energy efficiency a priority 


projects and can offset your equipment costs. 
From upgrading existing equipment to building 
and outfitting brand-new state-of-the-art 
facilities, energy-saving solutions not only 

save you money up front, they also boost 

your bottom line by reducing operating costs 
for years to come. 


will help you maximize energy cost savings, 
building performance, comfort and indoor 
air quality. 





Whether you're managing a large-scale office 
complex or running a small neighborhood 
coffee shop, Energize Connecticut and 
Eversource can get you up to speed on the 


Contractors—Learn about the latest 
energy-efficient technologies and 
latest efficiency solutions and incentives. building practices to help your clients 
make the most of their budgets. 


Energize Connecticut wants to help you make 
smart energy choices. We can guide you to 


Find the latest energy efficiency solutions by calling 877-WISE-USE or 


visiting EnergizeCT.com/businesses 
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Energize Connecticut—Programs are funded by a charge on customer energy bills. 











4 Hartroro Business Journat July 20, 2015 


HARTFORD BUSINESS JOURNAL 


www.HartfordBusiness.com 
(860) 236-9998 





EDITORIAL 
Greg Bordonaro Ecitor, ext. 139 
_gbordonaro@HartfordBusiness.com 


Brad Kane Managing Editor, ext. 127 
alepery esay acon itt 
Matt Pilon Digital Producer/Reporter, ext. 143. 
ote 


Roger Magnus Research Director 
Helde Martin Research Assistant 





BUSINESS 
Joe Zwiebel President and Publisher ext. 132 
awiebel@HartiordBusiness.com 


Donna Collins Associate Publisher, ext. 121 
Se te 

Amy Orsi Events Manage ot. 194 

Christian J. Renstrom Advertising Director, ext. 126 
David aries Aarts no 10 
William C. Lambot Sr Accounts Manager, ext. 128 
Brittney Michaud Accounts Manager ert. 139 


Kim Vautour Human Resource Director 

Raki Zwiebel Credit and Collections Manager 
Valerie Clark Accounting Assistant/Office Manager 
Gail Lebert Chair, Executive Advisory Board 





PRODUCTION 
Lynn Mika 
Production Director/Marketing Coordinator, ext. 140 
Christopher Wallace 41 Director, ext. 147 
‘cwallace@ HatoraBusiness.com 


Vlada Shelkova Graphic Artist, ext. 148 
vshelkova@HartfordBusiness.com 


Now sudnese| Media. 


Peter Stanton CEO 
.com 





;pstanton@nebusinessmedia. 
Joseph Zwiebel President & Group Publisher ext. 132 
Jewiabel@HartfordBusiness.com 


Mary Rogers Chief Financial Officer 





‘Subscriptions: 

Annual subscriptions are $84.95. To subscribe, visit 
‘HartfordBusiness.com, email harfordbusiness@cambey- 
‘west.com, or call (845) 267-3008. 

Advertising: 

re eee ee eee 
Please address all 

Journal, 15 Lewis Street, Suite 200, raneereicd 
News De 


jepartment: 
‘you have a news item: Call us at (860) 236-9998, 
‘fax us at (860) 570-2493, or e-mail us at 
editoial@HartfordBusiness.com 


Hartford Business Journal accepts no responsibility 
for unsolicited manuscripts or materials and in general 
‘does not return them to the sender. 





www.HartfordBusiness.com 


Northeast Utilities’ power transmission lines linking Norwalk and Middletown. 





New England planning $4.8B 
in power grid upgrades 


Regional power grid administrator 
ISO New England is planning $4.8 billion 
in transmission infrastructure upgrades 
that will be underway or complete by 2023, 
bringing the total investment in the reliabil- 
ity of the system to $12 billion since 2002. 

Transmission project upgrades are a 
relatively new way to improve electricity 
usage in New England, having been seen 15 
years ago as an alternative to building new 
power plants to make sure electric supply 
meets demand. Transmission projects pro- 
vide better linkages between large power 
generators and large power users. 

New England has 210 transmission reli- 
ability projects proposed, planned or under 
construction, along with the 25 projects 
already in service. Another five still are in 
the conceptual phase while 14 proposed 
projects have been cancelled. 


The major transmission projects pro- 
posed for Connecticut are the $357 mil- 
lion plan for Greater Hartford and Central 
Connecticut and the $430 million plan for 
Southwest Connecticut. Both projects were 
approved in April but have not yet advanced 
to the construction phase. 

The main goal of these transmission 
projects is to improve power grid reliability, 
although they can put downward pressure on 
electricity rates by allowing the grid to oper- 
ate more efficiently. However, the utilities that 
install them pass along the cost to ratepayers. 

These developments do notincludetrans- 
mission projects designed to bring more 
renewable energy into New England, such 
as Eversource Energy’s $1 billion proposal 
to build a transmission line in New Hamp- 
shire to tap into Canadian hydropower. 

— Brad Kane 


City parking agency’s 
new downtown digs? 


The Hartford Parking Authority, in the 
market for a new home since selling the 
Morgan Street garage to the state, is close 
to landing new quarters at 11 Asylum St, in 
the heart of downtown. 

New York landlord Yisroel Rabinowitz, 
11 Asylum's owner, says the city’s public- 
parking arm got the last of its necessary 
administrative approvals to vacate its 
6,100-square-foot, ground-floor offices the 
past 14 years at 155 Morgan St., into 7,000 
square feet on the second floor of 11 Asylum. 
About 21 people, including parking vendors’ 
staff, occupy Morgan Street. 

However, a definitive lease agreement 
between the parties is pending, parking 
agency CEO Eric Boone said, declining fur- 
ther comment until it is signed soon. 

The state agreed in 2013 to pay $23 mil- 
lion for the garage for the use of state work- 
ers about to occupy the former Connecticut 
River Plaza office building downtown. 

Meantime, Rabinowitz said bid invitations 
are circulating among prospective designers/ 
remodelers for HPA’s 11 Asylum space. It is 
anticipated the space could be completed and 
the agency moved in before yearend. 

A condition of HPA’s lease is that the 
landlord install a separate elevator for 
HPA’s use, said Rabinowitz, owner of the 
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11 Asylum St., downtown Hartford. 


nearby The Grand apartments downtown. 
Also several tenants who are or had been 
on the second floor — including a law firm 
and atiny substation office for the Hartford 
police department — have moved to other 

space inside 11 Asylum. 
— Gregory Seay 
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PDS served in the role as Construction Manager at 
Risk for this LEED Gold K-12 School. This project was a 
two story renovation and addition project. Demolition 
and remediation occurred to 110,000 square feet 

of the building. An addition of 23,000 square feet 

was also completed. The entire project included 

new classrooms, kitchen, cafeteria, gymnatorium, 
multipurpose rooms, exam rooms, and offices. 


PROJECT SIZE: 133,000 SF 


PDS ENGINEERING & e ac 
CONSTRUCTION, INC. 
THINK © PLAN © BUILD 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 


Choose Your 
DYKsidiakeh ale) °) 


We'll help you 


CONSTRUCTION MANAGERS 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 





At Northstar Wealth Partners, we help guide our clients on their chosen path, whatever 
life has in store. In the end, we form a bond with our clients that goes well beyond the 


strategies we develop and help to implement. 


Our clients and their families become part of our story and our path to maintain a prudent, 
client-focused organization that operates with honesty, integrity and the belief that 


everyone has the ability to define their own success. 





Ryan R. Morrissey serves clients through holistic financial planning, 
disciplined investment strategies, and proactive personal service. After 
graduating from the University of Delaware with a degree in Economics 
and beginning his career with Morgan Stanley — where he spent nine 
years as Financial Advisor — Ryan realized he could better serve his clients 
by being an independent Financial Advisor. In 2009 he became affiliated 
with Northstar Wealth Partners, opening his office in North Haven, CT 
where he continues to pursue his passion for helping his clients work 
towards their financial goals and live their dreams. His key to success is 
the personalized one-on-one time he spends with each client to make 
sure they and their families are in the best possible financial position. 


‘Securities offered through LPL Financial, member FINRA/SIPC. Investment advice offered through Northstar Wealth Partners, a Registered 


Investment Advisor and a separate entity from LPL Financial. 


Old Saybrook West Hartford 


Glastonbury 





NORTHSTAR 






North Haven Fairfield 
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BY THE NUMBERS 


$50M 


The cost of a United Technologies 
Research Center R&D facility, 
which broke ground last week and 
will be done in 2017. 


353 


The number of out-of-state 
companies that did business in 
Connecticut last fiscal year 
without registering with the 
Secretary of the State's office, 
which is a violation of state law. 


$300M 


The amount of money Yale New 
Haven Health System has 
agreed to invest in Lawrence + 
Memorial Healthcare as part 
Yale's proposed affiliation of the 
Connecticut and Rhode Island 
hospital system. 


years 


The length of Frontier 
Communications’ new sponsorship 
agreement with the WNBA's 
Connecticut Sun, which plays at 
the Mohegan Sun Arena in 
Uncasville. 


TOP 5 MOST READ 


on HartfordBusiness.com 


WSJ report: Sikorsky-Lockheed 
deal could be close 


CT movie theaters acquired 
in $172M deal 
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1 Court reverses $35M judgment 
against Stag subsidiary 


1 Top Malloy aide Ojakian leaving 





Summer, Fall, Winter, Spring 


Keep your exterior colorful 
and festive year round with our 
exterior seasonal program! 
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indoor / outdoor plantscapes * holiday decor 


new leaf 


interiors 


P.O. Box 2468, New Britain, CT 06050 


800.969.3837 


Despite having some of the highest gasoline prices in the nation, Connecticut residents 
have the 14th best U.S. vehicle fuel costs because consumption is so low. 


TOP STORY 
Connecticut most expensive energy state 


Connecticut is the worst state in the nation for energy expenses, accord- 
ing to personal finance site WalletHub. 

WalletHub ranked all 50 states and Washington, D.C. on the consumption rates 
and prices of electricity, natural gas, motor vehicle fuel and home heating oil. 

Individually for their monthly energy expenses, Connecticut ranked 43rd 
for electricity ($142 per month), 30th for natural gas ($39), 14th for motor 
fuel ($118) and 51st for home heating oil ($110.55). 

Combined for all those metrics, Connecticut residents spend $410 per 
month, the worst for all 50 states and Washington, D.C. Wyoming was the 
second worst ($355), followed by Massachusetts ($352), Alaska ($349), and 
Rhode Island ($346). 

Washington, D.C. was the least expensive in the rankings ($223) while 
Colorado was the least expensive state ($244). 


GOVERNMENT & POLITICS 


Top Malloy aide Ojakian leaving 


Mark Ojakian, a long-time state policy and budget staffer and currently the 
governor's chief of staff, is leaving state government by year end. 

Ojakian's future wasn't disclosed in Gov. Dannel P. Malloy's announcement 
last week of the impending departure of “one of [his] most trusted friends and 
advisors.” A successor will be named later. 

Before joining Team Malloy, Ojakian was deputy secretary of the Office of 
Policy and Management. He also was a deputy Comptroller under then-State 
Comptroller Nancy Wyman for 16 years when she headed that office. 


HEALTH CARE 


Lawrence + Memorial Hospital 
to join Yale New Haven system 


The Yale New Haven Health System last week announced it has reached an 
agreement to add southeastern Connecticut's L+M Healthcare to its sprawling 
network and invest $300 million in its coverage area. 

The agreement, which is still pending regulatory approval, would make L+M 


www.newleafinteriors.com 
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From Central Connecticut's 
trusted business news source. 





the first hospital to join Yale New Haven since 1998. 

L+M is the parent organization of Lawrence + Memorial Hospital in New 
London, Westerly Hospital in Rhode Island, L+M Medical Group and the Visiting 
Nurse Association of Southeastern Connecticut. 

They will join Bridgeport, Greenwich and Yale-New Haven hospitals as full 
members the system. Yale New Haven plans to invest $300 million in eastern 
Connecticut and western Rhode Island as part of the deal. 


Hartford Healthcare in partnership 
talks with Day Kimball 


Five-hospital health system Hartford Healthcare said last week that it is ex- 
ploring a partnership with Putnam's Day Kimball Healthcare that could lead to 
a formal affiliation. 

Day Kimball CEO Robert Smanik said an affiliation with Hartford Healthcare 
would provide more comprehensive services to the rural area of Connecticut his 
hospital serves and help Day Kimball provide more efficient and coordinated care. 

Hartford Healthcare and Day Kimball have signed a non-binding letter of in- 
tent that will allow them to outline proposed terms over the next several months. 

They plan to first enter into management services agreements allowing Hart- 
ford Healthcare to manage some of Day Kimball's operations, thereby reducing 
its costs. The two did not disclose which operations the HHC would manage. 

They also plan to collaborate on quality and value initiatives, doctor recruit- 
ment and operational improvements, as they discuss a more formal integration. 
That includes Day Kimball doctors joining HHC’s Integrated Care Partners physi- 
cian organization. 

Day Kimball Healthcare includes health centers in four |-395 communities, 
homecare and hospice businesses and a medical group. The parent company 
reported a $5.9 million loss from operations for the year ended Sept. 2014. 


ECONOMY & LABOR 


Non-CT companies paid $1.8M 
in fines for failing to register 


Out-of-state companies doing business in Connecticut without registering 
with state government paid $1.76 million in fines during the fiscal year ended 
June 30, officials said. 

A total of 353 firms paid the penalties, according to Attorney General George 
Jepsen and Secretary of the State Denise Merrill, who coordinated the effort to 
locate companies operating without registrations. 

Itwas the largest annual collection since the efforts began in 2007, they said. 
Last year, there were $1.6 million in fines. In 2013, companies paid $1.3 million. 


ENERGY & UTILITIES 
Report: Cap-and-trade yields CT $56M, 863 jobs 


The Northeast cap-and-trade system Regional Greenhouse Gas Initiative 
(RGGI) has generated $56.2 million in value-added economic benefit for Con- 
necticut, creating 863 direct and indirect jobs, according to a report from Boston 
consulting firm Analysis Group. 

The report found the nine RGGI states received a total of $1.3 billion in economic 
benefit from the systems, generating 14,155 jobs. RGGI requires that power plants 
and other large greenhouse gas generators pay to go above a certain threshold, 
and then the nine states split that money to use for energy improvement programs. 

Connecticut, which has received $71 million in RGGI funding, has used 64 percent 
of its funding on energy efficiency programs, 26 percent on renewable energy pro- 
grams and 10 percent on greenhouse gas programs and administration. 
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By Brad Kane 
bkane@HartfordBusiness.com 


its retiring state workers. 

If those costs and more aren't reconciled over the 
next 20 years, state government — without significant eco- 
nomic growth — will have to raise more taxes or slash ser- 
vices to pay for all the expected and unexpected health and 
social costs that come with an aging and retiring population, 
particularly among the private workforce. 

“It is safe to assume that we, the state government, need 
to get our financial house in order because there is going to 
be demand placed on our services, some anticipated and 
some unanticipated, that have the potential to be very big,” 
said State Comptroller Kevin Lembo. 

As demonstrated this past legislative session, the state 
budget already is strained, as Gov. Dannel P. Malloy and the 
Connecticut General Assembly had to raise taxes by $1.3 
billion — the second largest tax increase in the state's his- 
tory — mostly just to maintain the status quo on spending, 
Lembo said. 

The budget, however, is 
completely unprepared for sig- 
nificant increases in program 
demands — such as health 
care and food and housing 
assistance — that are likely 
to accompany significant workforce retirements and an aging 
population, Lembo said. 

“We have to start living within our means, and we aren't 
there yet,” said Donald Klepper-Smith, a New Haven economist. 
“There is every indication that we are a state that doesn't have 
arevenue problem. We are a state with a spending problem” 


C onnecticut has a $47.2 billion unfunded obligation to 


Connecticut's 


SILVER 


Shrinking workforce 

In the next 10 years, 35 percent of Connecticut's popula- 
tion will be aged 55 years or older, according to the Con- 
necticut Economic Resource Center. 





At the same time, the size 





CT urged to get fiscal house in order before health, social costs skyrocket 


of Connecticut's workforce 
isshrinking. A report by New 
York City business research- 
er The Conference Board 
said the state's working popu- 
lation will shrink 3.3 percent 
inthenext 15 years, factoring 
in retirements, births, emi- 
gration and immigration. 
That's problematic 
because the workforce pow- 
ers the economic engine that 
funds the state budget and 
pays for social services for 
those too young or too old to 


Unfunded Obligations 


Connecticut ranks as one of the worst states in the nation for its unfunded pension 
and healthcare benefit obligations to state employees. Additionally, Connecticut has 
the worst tax-supported debt per capita in the nation. 





Obligation Unfunded Obligation Per Capita National Rank 
Unfunded Pension $25.28 $7,011 48th 
OPEB $22B $6,108 48th 
Tax-support Debt $18.3B $5,081 50th 


Connecticut's combined debt and pension obligations are 17 percent of the gross 
state product. Only four states (Kentucky, Mississippi, Hawaii, Illinois) are more lever- 
aged against their economies. 


SOURCE: STANDARD & POOR'S 


work, Klepper-Smith said. 

In the next 15 years, the 
size of Connecticut's nonwork- 
ing population (those aged under 18 and over 65) will be nearly 
equal to its working population, Klepper-Smith said. 

“If we end up having an 
outmigration of young work- 
ers because they don't see 
Connecticut as a good place 
for them, then we have an 
even bigger problem,” said 
Peter Gioia, economist for 
the Connecticut Business & Industry Association. 


UNAMI 


A $47B repayment plan 

One major expense directly related to the aging workforce 
that Connecticut must get under control before the mass retire- 
ments start is its obligations to state employees, particularly 
for pensions and other postemployment benefits (OPEB) like 
health care. 

Connecticut is the third worst state in the nation for 
its unfunded pension liability, behind only Kentucky and 
Illinois, according to Standard & Poor's Rating Services. 


Connecticut has funded 49 percent of what it needs to fully 
pay the pensions of its current and retired employees, leav- 
ing a $25.2 billion liability on top of what it owes to stay 
current every year. 

The large unfunded liability was the result of the state 
for years paying less than what it needed to stay current. 
Since becoming governor, Malloy has prioritized getting the 
pension system fully funded, developing a 20-year plan to 
drastically increase pension payments. 

The state followed that plan for the last three fiscal years 
and will spend $1.5 billion in fiscal 2016 on its pension, 82 per- 
cent of which will help cover unfunded obligations. 

If the state can stay the course over the next 17 years on 
Malloy’s repayment plan, the annual pension payment will 
drop from roughly $1.5 billion today to $275 million. 

That would give state government more than $1 billion 
extra each fiscal year to deal with the rising needs of an 
aging population. 

“Paying off the pension will help with long-term issues. The 
alternative of not doing that is pretty damaging,” Gioia said. 
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State health benefits 

Connecticut's other obligation to its state workers — OPEB, 
whichis mostly healthcare costs —is underfunded by $22 billion, 
according to Standard & Poor's. That is nearly 10 times worse than 
the national median of $2.7 billion in unfunded OPEB liabilities. 

OPEB costs can be harder to predict, Lembo said, and the 
state needs to be vigilant in keeping healthcare costs in check, 
including shaving $13 billion off that obligation by keeping peo- 
ple healthier and creating a trust that all employees pay into. 

The unfunded OPEB liability could increase dramatically, 
though, Lembo said, if the state decides to offer early retire- 
ments again, as it did for about 4,700 workers in 2009 and 
again in 2011 for amuch smaller number under Malloy. 

Early retirements put workers into the OPEB system at a 
much younger age, meaning the state is paying for their medi- 
cal benefits longer until they reach age 65, when Medicare 
takes over as the primary insurer. 

“We need to stop doing early retirements. It doesn’t save 
money,” Lembo said. 


Unfunded costs 

Having a $47.2 billion unfunded liability costs Connecticut 
in indirect ways too. The state, for example, has less money 
to invest and get areturn on. 

In fiscal 2014, State Treasurer Denise Nappier was able to 
grow the State Employees’ Retirement Fund 15.6 percent through 
various investments. Combined with the teachers’ retirement 
fund, that growth equated to an extra $3 billion. If the state pen- 
sion system had been fully funded — instead of 49 percent fund- 
ed—those investment gains would have been more than double. 

Substantial unfunded pension and OPEB obligations also 
put downward pressure on the state’s credit ratings. S&P in 
June gave Connecticut's “AA” rating a negative outlookbased 
on its debt overhang. 

Those credit ratings influence interest rates the state 
pays on borrowed money for major capital projects like road 
improvements. 

“The good newsis Connecticut has moved to fully fund its 
[pension system,” said David Hitchcock, Standard & Poor's 
primary analyst for the state of Connecticut. “If they continue 
to make their full [annual payments], then they will meet all 
their obligations at some point in time” 


Expected, unexpected expenses 

The short-and long-term burdens placed on the state budget 
by Baby Boomer retirements are impossible to nail down exact- 
ly, said Gian-Carl Casa, spokes- 
man for the Office of Policy & 
Management, because it’s dif- 
ficult to forecast how much 
of the general population 
will stay in the state once the 
mass retirements begin and 
how much state revenues will 
change as the Connecticut 
economy adjusts to a younger 
workforce. 

Some expenseslike health 
care and the cost to the Med- 
icaid system are easier to 
nail down, although they can 
be somewhat fluid. The state 
is working to mitigate the expected rise of its $1.6 billion in 
annual payments for long-term, nursing home care — whose 
patient population is anticipated to grow 26 percent over 10 
years —by advocating for more home care. 

Anaging workforce will also create increased demands on 
transportation, housing and food assistance, and technological 
infrastructure, further constraining the state budget. 

Meanwhile, unlike state workers who receive a pension, the 
majority of the general population will rely on their 401(k) plans 
and other investments to fund their retirements, Lembo said. 

In Connecticut, 41 percent of full-time employees don’thave a 
retirement plan, so itis reasonable to assume a similar percentage 
of the retiring workforce won't be ready for retirement expenses, 
which could shift the burden onto government, Lembo said. 

“If they are financially unprepared, that has the potential 
to whiplash back on government, both state and federal,” 
Lembo said. a 


Peter Gioia, economist, Connecticut 
Business & Industry Association 











CT budget needs economic growth 


By Brad Kane 
bkane@HartfordBusiness.com 


at least double — in the years and decades ahead to 

grapple with an aging population that will increase 
demand for social services and constrain the state budget 
in other ways, state officials and economists warn. 

If that growth doesn't happen budget deficits will haunt 
state lawmakers for years to come, increasing the prospects 
of further tax increases or service reductions to accommodate 
anaging population. 

Andthe key to Connecticut’s economic fortunes, econ- 
omists say, will be attracting young workers while hoping 
older workers retire outside the state. 

Connecticut's gross state product (GSP) grew 0.6percentin 
2014, The best case scenario for near future years is 2 percent 
annual growth, economists predict, which palesin comparison 
tothe 4 percent growth in nearby states like Massachusetts. 

“If we don't change the trajectory, things are really 
going to go downhill in as little as three to four years,” 
said Fred Carstensen, director for the Connecticut Center 
for Economic Analysis. 


C onnecticut’s economy must grow at a faster rate — 


Working population 

Ideally for the state budget, Connecticut’s population. 
wouldbe comprised ofa maximum number of working-age 
individuals (18-65) and a minimum number of those aged 
below 18 or above 65, who generally have a greater need for 
social services like health care, education and food. 

As Baby Boomers (those born between 1946 and 1964) 
retire, however, Connecticut doesn’t have enough of the 
next generation (Generation X, born between 1964 and 
1979) to fill all the vacant positions, said Ken Gronbach, 
a futurist based in Haddam. Millennials (born between 
1980 and mid-2000s) will actually supply the largest labor 
force in history, but at ages 11-30, that generation is still 
too young to be earning the peak wages of those aged 
40-65 who contribute the bulk of income taxes and con- 
sumer spending that funds the state budget. 

“What is going to happen is the Boomers are going to 
leave the workforce, and you are going to see a flood of Gen 
Xers coming into Connecticut,” Gronbach said. “Since that 
workforce is smaller, you are going to have to pay them 
more to get the top talent.” 


Will they leave? 

One way Connecticut can avoid paying the costs of an 
aging population —at least the ones it doesn’t have a pre- 
arranged obligation to, like state workers — is for older 
residents to leave Connecticut. 

If they flee, Connecticut will shift the social costs of 
caring for older residents to other states, putting less 
financial pressure on the state budget. 


Economic Growth Rates 


how 
| 
|_ a The key to Connecticut 
ensuring that its economy 
grows fast enough to deal 
with the higher social costs of 
an aging population is to 
attract younger workers who 
can replace older workers, 
particularly in manufacturing. 


— 4 
To 


Gronbach said he believes there will be an exodus of 
retired workers to states with warmer climate or lower 
costs. Additionally, the housing market is improving, giving 
the older workforce more money to move around the country. 

State Comptroller Kevin Lembo, however, said he 
isn't so sure Baby Boomers will have the financial flex- 
ibility to move, citing retirement savings studies that 
show only 59 percent of full-time workers have enough 
saved for retirement. 


Will they come and stay? 

Attracting younger workers will be key to generat- 
ing the economic output the state budget needs to grow, 
Carstensen said. 

Connecticut's advantage over nearby job hubs like New 
York City and Boston is its lower costs and more open setting, 
said Gronbach, who is bullish about the state's prospects of 





attracting younger workers. 
“Where else can you live 
inarural setting and still be : 
rightin the middle of every.  L0Sing Workforce 
thing?Whowouldn'twantto Connecticut is 
come here?” Gronbach said. among 22 states 
Carstensen disagrees expected to shrink 
that Connecticut can attract their workforce in the 
youngworkers,simplyforthe  No*t 15 years. 
reason that the state has had % Workforce 
little job growth for the last Lost by 
15 years. That is why Con- State 2030 
necticut’s median age of 40 is A ee 
nearly three years older than 
the national average, because Maine 95 
there are no jobs for younger 
Seca © West Virginia 9.5 
“We have an aging popu- Michigan 67 
lation because we have no 
job growth,’ Carstensen said. Rhode Island 6.0 
“If you have no job growth, a = 
there is no reason for people 
tostay here.” New 


Tf Connecticut can get 
economic growth to create 
jobs, then the ensuing state 
budget revenue increases 
should be spent on servic- 
es like schools and health 
care, which will be condu- 
cive to young workers rais- 
ing families, Gronbach said. 

“We've been short on 
babies,” Gronbach said. 
“Ultimately, you need 
younger workers to replace 
the older ones.” a 





The U.S. Bureau of Economic Analysis revised its preliminary figures for Connecticut's 
economic growth from 2011-2013, revealing that instead of having the second-best 
economy in the Northeast, Connecticut actually had the third worst. 


Economic Growth Rates 


State 2014 2013 
CT GSP 0.6% 1.0% 
U.S. GDP 2.2% 1.9% 


SOURGE: UCONN CONNECTICUT CENTER FOR ECONOMIC ANALYSIS 


2012 2011 
0.3% -0.9% 
21% 1.4% 


Hampshire 5.6 
Pennsylvania 5.6 
Wisconsin 3.7 
New York 3.6 
Connecticut 3.3 
Illinois 3.2 
Alaska 3.0 
Massachusetts 1.5 


Mississippi 1.5 


Missouri 1.0 
lowa 1.0 
Wyoming 1.0 
Kansas 0.3 
Kentucky 0.2 


New Mexico 0.2 


Montana 0.04 


SOURCE: THE CONFERENCE 
BOARD 
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* A unique way to show your company’s 
appreciation to a client, coworker, boss, friend, 
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Special Edition Publishes: October 14, 2015 
Awards Event: October 19, 2015, DoubleTree by Hilton, Bristol 
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DEAL WATCH 


Ex-Avon cop donates space for Favarh’s new home 


205 Old Farms Road in Avon. 


Valley — has anew Avon home for its 
firewood bundling operations. 

The landlord, retired Avon police Sgt. 
Brett Eisenlohr, has donated use of about 
2,500 square feet of the 20,000-square- 
foot former Specialty Coatings Solutions 
manufacturing building he owns at 205 Old 
Farms Road, at the corner of Sandscreen 
Road, Favarh Executive Director Stephen 
F Morris said. The rest of the building is 
available for lease. 

Favarh (pronounced “FAY-var”) employs 
about a dozen people with intellectual 


F avarh — The Arc of the Farmington 


Gregory Seay 


‘031M 81B1NOD | OLOKE 


disabilities. 

Forthe pastthree 
years, Favarh's fire- 
wood operations 
were in the former 
auto body shop of the old Wagner Ford car 
dealership on Hopmeadow Street in Sims- 
bury. However, that property was recently 
sold, Morris said. 

Favarh's split and bundled firewood is 
then wholesaled to various supermarkets 
and gas stations in the Farmington Valley 
and beyond, he said. 

Favarh supports more than 


Department. 


350 


New Milford Hospital’s new Arnhold Emergency 


people and fami- 
lies throughout the 
Greater Hartford 


region. 


S/L/A/M’s 
Arnhold design 

Glastonbury 
architects The S/L/ 
A/M Collaborative 
designed the newly 
opened $12 million, 
11,000-square-foot 
Amhold Emergency 
Department at New 
Milford Hospital. 

The expansion 
is the largest in the 
hospital’shistory and 
will enable it to serve 
more than 20,000 
patients annually, 
officials said 

O&G Industries 
CM was the contractor. 


CAHS moving 

The Connecticut Association for Human. 
Services (CAHS) is relocating its midtown 
Hartford offices in late July about a block 
away to make room for an expanding state- 
agency tenant. 

‘The nonprofit provider of advocacy and 
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services to the needy is leaving about 4,400 
square feet at 110 Bartholomew St. for about 
the same size office space at 245 Hamilton 
St., in the city’s Parkville neighborhood, said 
CAHS Policy Director Roger Senserrich. 

The state Department of Children and 
Families (DCF), a fellow tenant at 110 
Bartholomew, is expanding onto CAHS’s 
fourth-floor space, Senserrich said. CAHS 
has about 16 employees. 

Bartholomew Hamilton Associates is 
landlord of 245 Hamilton, which has mul- 
tiple tenants occupying much of its 50,000 
square feet of office space, including dura- 
ble-plastics maker Futuramik Group. 

Inaddition, the property contains about 
100,000 square feet of manufacturing area. 


W. Hfd. pair for lease 

Apair of two-story office buildings is for 
lease in West Hartford. 

The property at 199-211 Oakwood Ave. 
totals 10,095 square feet. According to listing 
broker Sentry Commercial, the buildings can 
accommodate office, retail or residential uses. 

Both have finished basements, ample 
parking and easy access to I-84. i 


Deal Watch wants to hear from you. 
E-maitit, along with contact information 
to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 


Almost everything your business does is done on the Internet. 
Payroll. Cloud applications. Videoconferencing. Credit card 
transactions. And tomorrow you'll do even more. Comcast Business 
is built to do those things better. It’s business-grade Internet, up to 
five times faster than DSL. With local support and better phone 
than the phone company. Your business depends on Internet. 
Choose Internet your business can depend on. 


COMCAST 
BUSINESS 


BUILT FOR BUSINESS” 


COMCASTBUSINESS.COM 


Restrictions apply. Not available in all areas, Speed comparison between 
Comcast 100Mbps service and 20Mbps DSL (downloads only). Actual speeds 
vary and are not guaranteed. Call for details. Comcast ©2015. Alll rights reserved 
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BE THE BEST BOSS EVER 
35 EASY STEPS! 


Tell your employees to watch NBC Connecticut 
at 5 & Tilpm every weeknight. 


e 


Jy 


Tell them to wait for the cue to call. 


Your lucky employees could win tickets to 
amusement parks & area events. You’d be the 
Best Boss Ever!* 


ie 


* You might even get invited to go along. 


NO PURCHASE NECESSARY. Void where prohibited. Open only to permanent, legal U.S residents of the 
WVIT terrestrial geographic viewing area who are 18 or older as of the beginning of the Sweepstakes Period. 
Sweepstakes runs from 7/2/15 at 5:00 A.M. ET to 7/29/15 at 11:35 P.M. ET. Limit two entries per person 
per day. Prize restrictions apply. For full Official Rules and prize details, go to www.NBCConnecticut.com. 
Sponsors: NBC Connecticut and NBCUniversal Media, LLC. 
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Inside: Meet the Class of 2015! 
This year’s winners have left a well-worn path around the globe, 
savoring life’s journey and shaping their past, present and future. 
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Cox Business is proud to sponsor the 
Hartford Business Journal 40 Under Forty Awards. 


Congratulations 
Winners! 
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2015 


ife is a journey. Every day there is a back and forth of going 

places, meeting and exceeding goals, and forging new connec- 

tions. But the places we have been and the places we want to 
go shape who we are and how the world sees us. You'll discover this 
in the following pages highlighting this year’s excellent 40 Under 
Forty class. Every place they have traveled has shaped them into 
people worthy of being called the 40 best young professionals in 
Greater Hartford. 

Whether it is speaking at a conference in Orlando, having a 
life-changing experience in Haiti, walking into a college advisor’s 
office and walking out with a new determination, or seeing a parent 
overcome a life-or-death struggle, each of this year’s winners has 
astory to tell about how a journey — whether across the globe or 
in their own minds — helped shape their successful careers in the 
business and nonprofit worlds. 

HB4J’s 40 Under Forty awards identifies young leaders who have 
already had success but who also have the potential to lead the 
professional world of tomorrow. 

These individuals want to lead both in the board room and in life 
in general. 

They want to climb the Seven Summits of the World. They want 
to see exotic things. They want to win Nobel Prizes and treat or 
cure diseases. They want to help people lead better lives. A surpris- 
ingly large number of this year’s winners want to travel to Africa, 
either to see the Great Pyramids in Egypt or go on safari. Perhaps. 
they can all share a charter flight. 








So, join us in congratulating this exceptional group of young 
professionals. Like the rest of us, they are taking life’s journey and 
learning from all it has to teach them. They understand that while 
we are all on life’s journey, the key to finding success in the past, the 
present and the future is to make that path well-worn, to live beyond 
expectations and embrace the surrounding world. 


Brad Kane 
Managing Editor 
Hartford Business Journal 











Avallone, Julianne | Ford & Paulekas LLP..... 





Bealing, Stephanie | Replacement Lens Express..... 
Bittner, David M. | St. Francis Care Inc.. 
Byers, Anthony | Hartford Youth Scholars 
Byrne, Michael | UBS Global Asset Management. 
Carannante, Megan | Pullman & Comley LLC... 

















Castagno, Rebekah | Village for Families & Children... 





Charles, Aidan | Connecticut Cycling Advancement Program... 





Clark, Dan | Clark Insurance. 





DeCordova, Endia | Manchester Community College.... 
DeMaio, Jocelyn | The Hartford... 
Dumont, Stephanie | Comcast Business 















Elder, David | CT Department of Transportatio 
Frenkel, Stephen | Cigna..... 





Gardner, Ryan T. | Fiduciary Investment Advisors ... i 
Garofano, Jacquelynn | United Technologies Research Center.......24 





Gerber, Tara | Travelers Championship 
Gottfried, Daniel | Hinckley Allen. 
Hart, Jaclyn | Hartford Performs 
Holmes, Jennyfer | Hartford Foundation for Public Giving... 
Johnson, Elizabeth | Post University ... 
Kaplan, Jonathan | Pullman & Comley LLC. 

















Koenigsberg, Alex | Creative Living Community of CT ..... 
Lambright, Melissa | SIGHT Eye Health... 
Marchese, Lori-Ann | Body Construct LLC..... 
McDade, Michelle | The Hospital of Central CT 
Miner, Kristina | Hartford Steam Boiler... 
Moody, Karraine | Hartford Area Habitat for Humanity 















Phipps, Quentin | Charter Schools for Excellence...... 


Redican, Kathryn H. | Berkshire Hathaway HomeServices 
New England Properties 








Regan, Todd R. | Robinson+Cole 





Roggi, Natasha | Bikram Yoga Downtown Hartford .... 
Santiago, Jacquelyn | COMPASS Youth Collaborative 
Shafer, Kathryn | Partnership for Strong Communities 











Shannon, Anthony | Shipman & Goodwin LLP..... 





Taylor, Steven | Webster Bank 
Turbessi, Joseph | Finished: What's Next? 
Wareing, Rebecca | Management Search In 








Zanlungo, Robert | Primary Residential Mortgage. 





Zatyrka, Mark S. | American Homecare Federation .... 
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40 Under Forty 2015 


Julianne Avallone 


Age: 33 

Title: Attorney 

Company: Ford & Paulekas LLP 
Location: Hartford 
Hometown: Hartford 

College: University of Connecticut 


Avallone climbs down to Bish Bash Falls in Massachusetts. 


40 Under Forty 2015 





corporate, not-for-profit, municipal and 

small business experience. Currently, 
Avallone is a corporate transactions and 
commercial real estate attorney with the 
firm of Ford & Paulekas LLP. Before enter- 
ing private practice, Avallone was senior 
project manager for the city of Hartford's 
Development Services Department. In. 
this role, Avallone managed large-scale 
real estate projects from concept through 
construction, 

She has extensive experience in residen- 
tial and commercial development, construé- 
tion finance and management, property, 
management, grant writing, and community 
and government relations, 

Prior to joining the city, Avallone was the 
program director for Northside Institutions 
Neighborhood Alliance, a community devel- 
opment corporation. Previously she worked 
at some of Hartford's largest corporations 
including The Hartford and ING, 

Her active board service includes the 
Greater Hartford Arts Council, Connecticut 
Economic Development Association and 
Greater Hartford Junior League. 

Avallone has an MBA and law degree 
and is a Leadership Greater Hartford Quest 
graduate, 

She lives in Hartford and is mother to 
3-month-old Joseph. 


Q&A 


Where do you get your motivation to succeed? 
Asa lifelong Hartford resident, | am pas- 
sionate about shaping the built environment 
in my hometown. I have been blessed with a 
career that has largely been dedicated to the 
development and revitalization of Hartford's 
neighborhoods, Working in real estate 


J ulianne Avallone has a unique blend of 








Stephanie Higgins Bealing 


Bealing at the most ex, 


‘citing destinati 
has ever traveled to, oie 


Tanzania, 





Bealing's travels have taken her to many continents, including 


“Antartica (above), Australia, Africa and Europe. 


© Title: President — 
ES) ‘ompany: Replacement Lens Express 
‘ion: East Hartford 
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ince founding Replacement Lens 
S: ‘press (RLE) in 2010, Stephanie 

Higgins Bealing has grown her award- 
winning prescription eyeglass lens replace- 
ment company extensively on the web, with 
last year's sales exceeding $425,000 and deliv- 
ering to customers in 55 countries. In her role, 
she has designed RLE's unique supply chain 
initiatives to allow the business to sell its 
name-brand products at significantly reduced 
prices, helping consumers save hundreds of 
dollars a year. She is an active participant in 
the local small business community, serving 
as an advisory board member for the Viseo- 
gliosi Entrepreneurship Center and guest 
lecturing around Connecticut. 

Prior to founding her company, Bealing e 
travelled to Antarctica to conduct a geo- 
chronological survey and held positions as 
a fuel cell engineer, where she presented her 
scientific results at international events. She 
worked as a strategic sourcing manager at 
several Fortune 500 companies. She holds 
two U.S, patents and is a regular judge at the 
Connecticut Invention Convention. Bealing 
promotes financial literacy as well as women 
in business and science at Miss Porter's 
School, where she serves as an executive 
member of the Alumnae Board. 

Bealing lives with her husband and 
daughter. 


Q&A 


Who gave you your best career advice? My 
father taught me to be bold. “Never give up” 
and “Ask for forgiveness, not permission” 
were common sayings in our household. 

| prepare for the unexpected in life by... Be- 












Avallone’s bachelor's 
degree is in international 
business management. 





development is incredibly rewarding. At the 
end of the day, you have something tangible 
that validates your efforts; a structure that 
represents new job opportunities or anew 
family home. 

My volunteer and consulting work is 
driven by my need to continuously further 
my education and impact my communi- 
ty. Success is defined by the positive impact 
on the clients and communities I serve. 
important journey | have ever 
Marriage and motherhood. 1 
believe you learn most about yourself 
when viewed through the eyes of a partner 
and child. 

If you could place one itemina time capsule to 
be opened 500 years from now, what would it 
be?I would include a full set of the Encyclo- 
pedia Britannica with a treasure map drawn 
inside the cover of each book, This way 
whoever opens the capsule will have an ad- 
venture finding all the hidden goodies while 
equipped with the decoder books to explain 
that CDs aren't coasters. 


Life’s Journey: 
During my off time, | am most passionate 
about....Hiking, movies and playing with my son 


What is the most exciting destination you've 
ever traveled to? Vienna, Austria 


Where is the one place you want to travel in 
your lifetime? Alaska 


Favorite Connecticut destination: Bear Moun- 
tain in Salisbury 


Preferred mode of transportation: Train 








Bealing found her 
independence and 
became the person 
she is today while 
living in London. 





ing agile and flexible. 1am an opportunist 
and enjoy the thrill of unexpected challeng- 
es. I rarely say no to a new opportunity. 
Ifyou could climb Mount Everest, wina 
Nobel prize, or havea star on the Hollywood 
Walk of Fame, which would you pick? I have 
absolutely no interest in having a star on 

the Hollywood Walk of Fame. However, I 

am torn between winning a Nobel Prize and 
climbing Mount Everest. Although it would 
be amazing to be able to give back to society 
by accomplishing something worthy of the 
Nobel Prize, I would gain more personal 
satisfaction from climbing Mount Everest. 
Not because it is something that is difficult to 
accomplish, but because the journey would 
be breathtaking. 


Life’s Journey: 
During my off time, | am most passionate 
about... Making my baby laugh 


What is the most exciting destination you've 
ever traveled to? Tanzania 

Where is the one place you want to travel in 
your lifetime? Machu Picchu 

Favorite Connecticut destination: Groton Long 
Point 
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40 Under Forty 2015 


David M. Bittner 


















Age: 38 
Title: Senior Vice President and Chief 
Financial Officer 


Company: St. Francis Hospital and 
Medical Center 


Location: Hartford 
Hometown: Farmington 


College: Truman State University, 
Kirksville, Mo. 





Bittner completes o mountain hike with fellow graduates from the Tuck 


Executive Program in New Hampshire. 


40 Under Forty 2015 


Anthony Byers 















Age:30 
Title: Co- Executive Director 


Company: Hartford Youth 
Scholars 


Location: Hartford 
Hometown: Hartford 


College: University of 
Connecticut 





lars he has led ona 






Byers shakes the hand of one of the more than 200 youth schol 


Journey to better education. 
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ince December 2014, David Bittner 
S= served as the senior vice presi- 

dent and chief finance officer to St. 
Francis Care Inc. He is responsible for the 
fiscal operations of St. Francis Care, its 
subsidiaries and affiliates, with added over- 
sight of strategic financial planning as well 
as budget, revenue cycle, financial report- 
ing, supply chain, and investment and debt. 
management. As St. Francis explores new 
affiliations and acquisitions, Bittner will be 
instrumental in those initiatives. 

Joining St.Francis in 2012 as vice presi- 
dent of finance, Bittner previously worked. 
as the director of finance at Memorial 
Health System in Springfield, Ill. His earlier 
positions included service as an audit man- 
ager with Ernst & Young. 

Bittner is a strong advocate for all Con- 
necticut hospitals in the legislative arena, 
testifying on the hospital industry's behalf 
at both local and state level public hearings. 

On the community front, Bittner serves on. 
the finance committee of Ronald McDonald 
House of Connecticut and Massachusetts, 
and on the finance committee of Foodshare 
in Windsor. 

Bittner is married with four children, 


Q&A 


Where do you get your motivation to succeed? 
initially got my motivation to succeed from 
my Dad. He grew up in Cleveland, working 
in steel mills throughout the summer to pay 
his own way through four years of col- 

lege. Knowing and witnessing his hard work 
and dedication showed me that you need 

to have that commitment to get what you 
wanted in life. I've continued to make sure 
my father's legacy and values are ingrained in 
all that Ido. 

How will you change the world? Health 





nthony Byers’ life mirrors the work 
A‘ he does daily as co-executive 

director of Hartford Youth Scholars. 
Byers found his way to a small independent 
high school in West Simsbury called The 
Master's School. It was this opportunity that 
he feels has made the difference between 
college success and college dropout. Coming 
from a low-income family where college 
success had not been the standard, the 
tight-knit community, rigorou: Jemics, 
‘support and general college-going culture at 
Master's removed all doubt and skepticism 
about college completion. 

Upon graduating college, Byers saw the 
value of an organization like Hartford Youth. 
Scholars Foundation, Since 2007,.Byers has 
served the organization in various program- 
matic roles and is now chiefly responsible 
forall aspects of programmatic success. 

Starting with only31 scholars andthe 
premise that Hartford schoolchildren can 
achieve at high levels with adequate prepara- 
tion, focus and support, Byers’ programmatic 
leadership and vision has allowed Hartford 
Youth Scholars (HYSF) to blossom intoan 
organization that now serves more than 200 
scholars with more than 60 students in col- 
lege. Byers has aided 60 percent of the schol- 
ars involved in the program toward this goal, 
accumulating over $8 million in financial aid 
at schools like Loomis Chaffee, Westminster, 
Ethel Walker, Choate Rosemary Hall and 
Philips Exeter. 


Q5A 


At what age did you decide what you want- 
ed to do with your career? I was the ripe age 
of 21 when I finally made the decision to take 
this career path. After graduating UConn 
with a bachelor’s degree in economics and 
much reflection upon my life, I realized the 
importance of sharing what I have learned 














Bittner traveled to El 
Salvador on a mission 
trip to assist with leader- 
ship training at the local 
churches in the area. 





care on its own has such adramatic role 

in everyone's life. I hope that by working 

in the healthcare industry I can contrib- 
ute to keeping people well. My role is to 
examine how as an organization we shift 
to a payment-model based on value and not 
volume. In the future hospitals will get paid 
for keeping people well, not just for treat- 
ing their disease, By focusing our efforts 
on keeping our community healthy, it will 
profoundly change lives. 

When Hollywood makes a movie about your 
entire life and career; what will the title 

and tagline be? The Pursuit; Love, Laugh, 
Learn, Live. I feel that I’m ina constant 
pursuit in life. A famous Hollywood quote 
is that every man dies, but not every man 
really lives. Really living requires us to 
pursue those things that are endearing to 
us. I find that above all else, love is the most 
important, whether it be the love of God, 
family and/or friends. It is important to 
have a sense of humor. 


Life’s Journey: 

During my off time, | am most passionate 
about....Spending time with my family 

What is the most exciting destination you've 
ever traveled to? Maui 

Where is the one place you want to travel in 
your lifetime? Germany 

Favorite Connecticut destination: Connecticut 
shore, Mystic and Old Saybrook 





Buyers is a native of 
Hartford’s north end 
neighborhood. 





with my community, I wanted to do some- 
thing that was tangible, something that 
mattered. 
Which destination has most shaped who you 
are in business and life today? have not 
done much traveling in my life, but 1am al- 
ways fascinated by other cultures and just 
how grandiose this world is, It is extremely 
humbling to think about, It is humility and 
humbleness that have guided my footsteps 
along this career path. 
If you could have four traveling companions 
{alive or dead, real or fictional) throughout 
your life's journey, who would you pick? 
Nasir “Nas” Jones for his musical talent 
and ability to tell stories from the perspec- 
tive ofa young black man growing up in the 
inner city. 
Oprah Winfrey for her second-to-none 
philanthropic endeavors and mentorship. 
Michael Jordan because of his persi 
tence, attention to detail and preparation. 
Kevin Hart because he's a reminder that 
we can't take life too seriously. Live. Love. 
Laugh! 


Life’s Journey: 
During my off time, | am most passionate 
about....Coaching basketball 


What is the most exciting destination you've 
ever traveled to? LasVegas 


Where is the one place you want to travel in 
your lifetime? Kenya, Africa 


Favorite Connecticut destination: Heublein 
Tower, Simsbury 


Favorite foreign food: Jamaican jerk chicken 
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40 Under Forty 2015 


Michael Byrne Jr. 






Byrne, with his wife Rebecca, at the most visited natural attraction in 


Ireland, the Cliffs of Moher. . 


#32 
le: Associate Director, Portfolio Management 
Company: UBS Global Asset derapenent 


40 Under Forty 2015 


Megan Carannante 


Company: Pullman & Comley LLC 
Location: Hartford 
Hometown: West Hartford 


College: Emory University & 
Boston College Law School 


Corannante with her sister ot the Kremlin in Moscow. 
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sassociate director for UBS Global 

A= Management, Global Real Estate 

US, Michael Byrne is a member of 
the portfolio management team serving as an 
investment analyst. His primary responsibil- 
ity is working on the firm's largest open-end 
real estate investment fund, supporting 
property acquisitions, financing, account 
operations and client reporting. 

In addition to Byrne's real estate invest- 
ment career, he is also heavily engaged in 
the community. He serves as co-chair for 
the United Way Emerging Leaders Society 
(ELS \d isa board member for the United 
Way of Central and Northeast Connecticut. 
His work with ELS is focused on inner city 
youth education programs, partnering) 
with community schools to bolster lit- 
eracy, eliminate summer learning loss, and 
provide the necessary resources for young. 
students to succeed. ELS formed in 2012 
and currently has more than 460 members 
offering volunteering, networking, leader 
ship and fundraising opportunities. 

Byrne enjoys living in West Hartford 
with his wife, Rebecca, and their two-year- 
old son, Michael. 


Q&A 


If there is one person whose life and career 
you want to imitate, who would it be? Mark 
Cuban, owner of the Dallas Mavericks (Iam 
adiehard fan), More than just the business. 
ventures and financial gain, I watch how he 
conducts himself in his position of power. 
The Mavericks are wildly successful thanks 
to Cuban, routinely in the playoffs and most 
recently winning the NBA Championship 

in 2011. All along the way, Cuban isin jeans 
and T-shirt side-by-side fans rooting for his 
team (not the customary bespoke suit and 


egan Carannante is an attorney 
M at Pullman & Comley LLC. Her 

practice includes counseling on 
and litigating business, construction and 
employment disputes. She has represented 
a wide range of clients from small business. 
owners to Fortune 500 companies in state 
and federal court, mediation and arbitra- 
tion, Carannante also regularly trains 
employers to ensure they are in compliance 
with state and federal law and assists them 
innavigatingand resolving complicated 
personnel issues. 

Carannante serves on the state board 

of directors of the March of Dimes Founda- 
tion. She has volunteered for the Junior 
League of Hartford for the past seven years. 
She served as chair of the Junior League's 
backpack committee and was involved in 
developing the nonprofit’s current com- 
munity service project, JA Career Connec- 
tions for Young Women (a collaboration: 
with Junior Achievement of Southwest New 
England, focusing on career development 
of young women). Carannante is an active 
member of Pullman & Comley’s Women's 
Leadership Initiative, Diversity committee, 
and Recruiting and Orientation commit- 
tees, She particularly enjoys mentoring and 





The destination 
that most shaped 
Carannante is 
London, where she 
studied abroad. 








Byrne is past 
president of the 
Hartford Wanderers 
Rugby Football Club. 


luxury box seat for an owner). He is direct 
and challenges the status quo — character 
traits seemingly rare in this ‘ofpolitical 





money and fame have undoubtedly ; provided 
many opportunities and a lavish lifestyle, but 
he doesn't seem to be changed by it. 

If you could climt Mount Everest, wina 
Nobel prize, or hi | star on the Hollywood 
Walk of Fame, whi uld you pick? Mount 
Everest! wise it’s.a chance to actually 

be on top of the world. There is siginificant 
preparation, time and care that goes into an 
attempt to summit this mountain; the feat is 
more the journey along the way than the few 
seconds at the peak. Thistndertaking would 
be more than just an atl vement; it 
would be an opportuni nore about 
yourself as a person. 


Life's Journey: | 


During my off time, am most passionate 
about...My family, friends, community and rugby 

What is the most exciting destination you've 
ever traveled to? New York City 

Where is the one place you want to travel in 
your lifetime? Africa on safari 

Favorite Connecticut destination: Compo Beach 
in Westport 

Time Travel: My dream car is a DeLorean DMC-12, 
complete with flux capacitor 











is chair of the firm's Associates’ Marketing 
Committee, 

Carannante has three sisters and grew 
up in Litchfield, She lives in West Hartford 
with her husband, Vincenzo, and their 
daughter, Isabella. 


Q&A 

What three factors contributed to your suc- 
cess today? (1) A supportive husband and 
family,who believe in me and pick up the 
sc ven Teannot not be everywhere at the 
same time. (2) Incredible mentors who have 
taught me their craft and encouraged me to 
challenge myself'and have confidence in my 
abilities. (3) Astrong work ethic and com- 
mitment to the team concept. 

1 prepare for the unexpected in life by... 
Surrounding myself with people who know 
what they are doing. 

If you could design a bumper sticker with 
your advice to the wor una ould it say? 
My bumper sticker ee a elp others 
succeed and you will succeed yourself” I 
have been very fortunate to have incredible 
mentors throughout my life. Without them, 
I would not have accomplished what I have 
accomplished today. I believe in paying it 
forward and, as such, always take the time 
to help others so that they may also climb 
the ladder and bring others up behind them. 


Life’s Journey: 
During my off time, | am most passionate 
about....Exploring new places with my family 


Whatis the most exciting destination you've 
ever traveled to? Russia 


Where is the one place you want to travel in 
your lifetime? The Great Pyramids 
Favorite Connecticut destination: Litchfield 


www.HartfordBusiness.com 





40 Under — 2015 


Rebekah Castagno 












































Age:36 
Title: Development Coordinator 


Company: The Village for Families 
& Children 


Location: Hartford 
Hometown: West Hartford 


College: Institute for Integrative 
Nutrition 


+O Under Forty 2015 


Aidan Char 





Age: 31 
Title: Executive Director 


Company: Charles Coaching and 
Nutrition Services/ CT Cycling 
Advancement Program 


Location: Middletown 
Hometown: New Haven 
College: Mary Washington University 


art museum, The Louvre. 


Charles jumps over the glass pyramid at Paris' famous 
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sa valued member of the develop- 

7 ment team at The Village for Fami- 
™Wlies & Children, Rebekah Castagno 
manages corporate fundraising, volunteer 
engagement and in-kind drives. 

For 13 years, Castagno focused on 
advancing her corporate career, but 
developed anew level of commitment to 
helping underserved populations after 
amission trip to Haiti. She discovered 
Encore!Hartford; the catalyst in her 2011 
transition to a nonprofit environment. 

Fouryears later, Castagno has increased 
volunteer engagement at The Village by 80 
percent and oversees growth of the corporate 
and foundation grant portfolio, Castagno_ 
single-handedly coordinates the efforts of 
donors, corporations and 100 volunteers to 
ensure 2,300 children receive holiday gifts, 
and 1,000 Hartford children return to school 

with necessary supplies. 

Castagno is a founding member of 
United Way’s Emerging Leaders Society and 
chair of the communications subcommit- 
tee. She loves working with talented young 
professionals to create campaigns advanc- 
ing community goals. 

Recent mission trips to South Africa 
influenced Castagno’s volunteerism with 
young women and girls at The Village's Ali- 
son Gill Lodge and the women's prison. 


Q&A 

What three factors contributed to your 
success today? I give full credit to God for 
any and all success I have experienced, 

His faithfulness in walking with me is the 
primary source of strength and stability in 
my life. Perseverance, honesty and gratitude 
have been significant in my journey. 

What would the title of your autobiography 
be?I grew up with two younger brothers and 





s the executive director of the non- 

profit Connecticut Cycling Advance- 
a ment Program (CCAP), Aidan 
Charles takes the leading role in promoting 
and granting hundreds of kids access to 
the sport of cycling. CCAP has organized 
and funded over 20 high school teams 
around the state, while also hosting a junior 
travel team that attends races around New 
England. 

Tn addition to running the CCAP, Charles 
runs Charles Coaching and Nutrition Ser- 
vices (CONS), a coaching service that has 
led various athletes to numerous athletic 
titles. Charles graduated Mary Washington 
University in 2006 with a bachelor’s degree 
in biology and concentrations in nutrition 
and exercise physiology. Before becom- 
ing the founder of the CCNS Performance 
Center, he raced for the NERAC Pro Cycling 
Team and the USA National Road Team. As 
the founder of CONS, Charles helps endur- 
ance athletes of all levels and sports achieve 
their athletic goals. 





Q&A 

Where do you get your motivation to succeed? 
I get my motivation to succeed by seeing 
others fall in love with the sport of cycling 
just as I once did. As the sport did so much 
for me in my life, every time I see a new kid 
introduced to cycling I feel an overwhelm- 
ing sense of satisfaction. Seeing kids suc- 
ceed and be affected by cycling motivates 


me more than any personal successes ever 
could, 

I prepare for the unexpected in life by..... 
Maintaining an appreciation for adventure. 
Life is full of surprises. The only way to 
truly enjoy it is not to fight them, but to 
embrace them and become excited about 





Castagno reversed 
course on her corpo- 
rate career following 
a mission to Haiti. 





parents who were happily married. We lived 
modest, but full lives, and I recall feeling 
grateful at a young age. When I was seven, 
my 33-year-old father suffered a stroke that 
almost took his life, Over the next several 
years, my father made a miraculous recovery 
but was left with paralysis on his right side. 
Mymom worked two jobs while my father 
tried desperately to secure a job in the face of 
discrimination due to his physical disability. 
Iwouldtitle my. autobiography “Silver 
Linings” symbolizing the hope at work even 
in the most impossible situations. Today, I 
see the reality of my mother doing whatever 
it took to help my father in his recovery, 
getting three kids on the bus, and stepping 
inas financial provider, Never doll recall 
asingle word of complaint: or self-pity. My 
father continued submitting applications 
day after day in the midst of indescribable 
physical pain. Seven years later he found a 
job he loves and still works full time. 


Life’s Journet 
During my off time, | am most passionate 
about... Family time and volunteer/mission work 
What is the most exciting destination you've 
ever traveled to? South Africa 

Where is the one place you want to travel in 
your lifetime? Greece 











Favorite Connecticut destinations: Elizabeth 
Park and Talcott Mountain 


Number of countries visited: 11 


Charles here is roughly two klometers 
from the finish of the Tour de France at 
the Champs-Elysées. 











Charles is trying to 

change the way 

Americans view cycling. 
aS a 















sa 
where they may lead. Pry, 
Ifyou could design a bumper #tltker 
your advice to the world, what would it say? 
To quote Mark Twain (partially): “Get a 
bicycle. You will not regret it...” 


Life’s Journey: 
During my off time, | am most passionate 
about... Cycling, photography 








What is the most exciting destination you've 
ever traveled to? Florence, Italy 





Where is the one place you want to travel in 
your lifetime? New Zealand 


Favorite Connecticut destination: Cornwall 
Covered Bridge 


Number of countries visited: 11 
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40 Under Forty 2015 


Dan Clark 


Age:35 
Title: Partner 


Company: Clark Insurance/ May, 
Bonee & Co, 


Location: Hartford 
Hometown: West Hartford 


College: College of the Holy Cross 


Clark and his wife, Kelly, at the most exciting destination he has ever 


traveled to, Hawall. 


40 Under Forty 2015 


Endia M. DeCordova 


Title: Dean of Institutional Advance- 
ment and Community Engagement 


Company: Manchester Community 
College 


Location: Manchester 
Hometown: Windsor 


College: University of Hartford 
(MBA); Morgan State University, 
Baltimore (undergraduate) 


DeCordova travels the Manoa Falls Trail in Hawai. 
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in the insurance industry, Dan Clark 
co-founded Clark Insurance on Lewis 
Street in downtown Hartford with his father 
Tom Clark. The property and casualty firm 
focuses on home, auto and small business 
insurance, and isa member of the Acorn 
Insurance Alliance. The firm has seven 
employees and is one of the fastest growing 
independent agencies in Hartford. 

For the last six years, Clark has been a. 
producer at May, Bonee & Walsh focusing on 
employee benefits and life insurance. Clark 
continues in his role as a benefits producer 
at May Bonee & Walsh. With the ability to 
service the property and casualty. needs of 
his clients through Clark Insurance, andthe 
life and health needs of his clients through 
May, Bonee & Walsh, Clark can provide a 
comprehensive level of service. 

In 2010, Clark and his wife, Kelly, 
cofounded Johnny's Jog for Charity, with 
another couple. This nonprofit is heading 
into its sixth year and has raised more than. 
$150,000 for local children’s’ charities. Clark 
is also on the board of directors of Covenant 
Preparatory School in Hartford. 

The Clarks are raising their two boys in 
West Hartford, where Dan and his wife met 
in the seventh grade, 


Q&A 


Who gave you your best career advice? My 
Dad: “Ifyou want a rainbow, you have to 
put up with the rain.” 

In 30 years, why should Hartford Business 
Journal give you a Lifetime Achievement 
award? 

Towe a lot of people who have been staples 
in Hartford, and care deeply about it. I feel 


| 12014, after spending just over 10 years 


india DeCordova is the dean of 
EE itutional Advancement and Com- 
munity Engagement for Manchester 

Community College (MCC). She provides 
overall leadership and management of the 
college's comprehensive fundraising and 
development programs, community engage- 
ment and public relations, special events 
management, alumni relations, scholar- 
ships and economic business development. 

DeCordova manages the MCC Founda- 
tion and provides leadership to a team 
successful in stewarding more than $2 
million in funding to support its $5.2 million 
endowment. Under DeCordova's leadership 
the MCC Foundation’s major fundraising 
gala, Evening of Fine Wines, inéfeased its 
annual goal to exceed $260,000. 

DeCordova is the chairwoman for the 
CT American Council on Education (ACE) 
Women's Network. She also serves as a 
member of the board of directors for the 
National Council on Black American Affairs 
(NCBAA) and Northeast Region Board for 
the American Association of Community 
Colleges, She is a member of the board of 
directors for the East Hartford Chamber 
of Commerce and a corporator for Eastern 
Connecticut Health Network (ECHN). 
DeCordova is the recipient of the 2015 M 
African-American History Month Employee 
Leadership Award. 


Q&A 


Who gave you your best career advice? 

The best career advice I received was from 
Veronica Leonard, former vice president 

of human resources for Fleet Bank now 
Bank of America. She passed away a few 
years ago and was my very first boss and 
mentor. She was the first African-American 
woman I saw ina leadership positon and 
my role model. She stated, “We each have 














Clark’s charity, 
Johnny's Jog for 
Charity, is a 5K run 
for families, inspired 
by Johnny Moran, a 
young child battling 
a neuromuscular 
condition. 





an obligation to pay forward what they have 
done for me and help promote the place 
that has been so good to the people I care 
about. If lalways keep that in mind, I won't 
go wrong. 

If you could only have five stamps in your 
life passport, what would they be? 


Raised good kids. 

Was resilient 

Helped others 

Never stopped trying to improve himself 
Had a great time doing it 


Life’s Journey: 
During my off time, | am most passionate 
about...My wife and kids 


What is the most exciting destination you've 
ever traveled to? Hawaii 


Where is the one place you want to travel in 
your lifetime? Yellowstone Park 
Favorite Connecticut destination: Collinsville 


Where was your best foreign meal? Madame 
Jeanette's in Aruba 





DeCordova has 
raised $7 million 
toward MCC's first ever 
capital campaign. 





to find our unique purpose, there will be 
setbacks, but pick yourself up and move 

on, Never make someone else's 6pinion of 
you more important than your good opinion 
of yourself; stay open to new opportunities 
and don't be afraid to take risks.” 

Which destination has most shaped who you 
are in business and life today? Jamaica. My 
family is from Jamaica and I take great 
pride to see how hard my parents worked 
and the sacrifices they made to get me and 
my family where we are today. Education 
has always been/an important part of who 
we are. My passion for helping others see 
their potential through education has a di- 
rect link to my family and our upbringing. I 
have learned that no one makes it on their 
own, The journey can be difficult, but the 
key is to surround yourself with a support- 
ive team, seek information that strengthens 
you and encourage growth. 


Life’s Journey: 

During my off time, | am most passionate 
about... Mentoring young people to become leaders in 
‘our community, exploring and finding their 


passion and living out their dreams 


What is the most exciting destination you've 
ever traveled to? St. Maarten 


Where is the one place you want to travel in 
your lifetime? South Africa 


Favorite destination: Miami 


Favorite Connecticut destinations: Mysticand 
my hometown, Bloomfield 
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2015 


ge: 35 


rector of Account Management | 


The Hartford 


Locations: Hartford, Windsor, 
Simsbury 
rn n: Manchester 


nher role in The Hartford's chief technol- 

ogy office (CTO), Jocelyn DeMaio acts as 

the principal interface between the CTO 
and the information technology divisions 
within the company’s businesses. DeMaio 
advises the businesses on enterprise IT 
strategy, drivers for business success, and 
opportunities to enhance IT services. 

DeMaio is a member of nine of The 
Hartford's employee resource groups. She 
is most active in the Professional Women’s 
Network, where she serves as an attraction 
and retention committee member. 


Outside work, she is very involved in the 
community. DeMaio serves as membership 
chair of the Northeast and Central Connecti- 
cut United Way Women's Leadership Council 
andas the vice president of finance for the 
CT Chapter of HDI, a professionaliservice 
management organization. 

Since 2000, a big passion for DeMaio has 
been fitness and wellness, including helping 
others achieve their fitness goals. She’s 
certified in and teaches classes such as 
kickboxing, boot camp and spinning. 





e: Eastern Connecticut State 
University (Graduate); University of 
Connecticut (Undergraduate) 





‘ areer? Even asa 
child, I was a strong communicator, bold and 
persuasive. [hada knack for bringing order 
tochaosand didn't fear failure. [wanted to 
bealeader. Insixth grade, despite knowing 
no one ata school I had just started at, Iran 
forclass president. I lost that election, but 
learned a valuable lesson in willpower, which 
Iput touse when Iran for and won the office 
of class president in high school. 

Another early leadership indication was 
when I performed in a musical and hada 
30-second costume change into a dress 


DeMaie outside the Gayl 
at an industry conference. 





Stephanie Dumont knows 
how to connect. 


As regional Marketing Manager for Comcast Business, 
not only oversees marketing strategy, campaign exec' 
events, sponsorships, sales enablement and commun 


volunteering her time with various Conn 
West Hartford Chamber of Commerce. 


UNO 


and your fellow 40 Under 
honorees. 


Stephanie Dumont 
Marketing Manager, Comcast Business 
Western New England Region 


COMCAST 
BUSINESS 
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with a two-foot zipper. While changing, the 
zipper broke, exposing my entire backside. 
As we all know, the show must always go on! 
My challenge was to carry on without the 
audience realizing what had happened. This 
meant a complete change tomy choreogra- 
phy and stage direction. As nervous as I was, 
Tsurvived. 
ou are e I Tenjoy 
traveling to New York City several times a 
year. The energy and vitality thrums and 
hums. Thelights never go out, a city so large 
that it elicits humility because I will only 
ever explore a miniscule piece of it. 

Ilike to be engaged and therefore pack 
ny day with activities. Like to be on the 
go. Perhaps this is why I've always found 
inspiration in New York City. 


+» Teaching group fitness classes 
Stingray City, Grand Cayman 
Galapagos Islands 
Newport, R.I. 
av ut destination: Sharpe Hill 
Vineyard, Pomfret for its rural beauty, fabulous restaurant 
and, of course, wine 


WA 
COMCAST 
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Stephanie Dumont 


Age:32 

Title: Marketing Manager 
Company: Comcast Business 
Location: Berlin 
Hometown: Farmington 


Colleges: Eastem Connecticut 
State University and UConn (MBA) 





Dumont (left) after hiking El ‘Yunque in Puerto Rico, her most exciting destination. 





tephanie Dumont’s personal and 
Sesser journey thus far can 

‘be summed up by the word “drive.” 
From making bagels at a bagel shop when 
she was 14 to managing marketing for 
Comeast's fastest-growing brand, Comcast 
Business, she strives for greatness. 

Since joining Comeast in 2007, Dumont’s 
creativity and desire to learn has helped 
her navigate many roles, She is a master 
connector who cultivates relationships 
with and between business-to-business 
organizations. 

While working full-time and completing 
her MBA at UConn, Dumont continued to 
explore her potential and push boundaries 
inthe community, successfully raising more 
than $55,000 for the Make-A-Wish Founda- 
tion in two years. She quickly discovered 
‘that helping others succeed and giving back 
are the most fulfilling adventures of all. Her 
diverse voluntary expertise includes serving 
on the Women in Cable Telecommunications 
board of directors as well as the Comeast, 
Veterans Network Committe. 

Dumont lives in Farmington with her 
two travel companions, husband Matt and 
labradoodle Rhody. 


Q&A 


What three factors contributed to your suc- 
cess today? 1. My upbringing. I'm an only 
child and my parents divorced when I was 
only three, That made me extremely inde- 
pendent and self-reliant. I knew from an 
early age that whatever I wanted out of life 
was up to me to get. I've always had a much 
deeper appreciation for everything Ihave, 
because I can look back and say, ‘I worked 
really hard for that.’ 

2. I'm addicted to creativity and being 
busy, too, Challenges make me thrive. One 








If Dumont could live 
anywhere in the world, 
she would choose 
Narragansett, R.1. 





of my favorite quotes from the great Leo 
Burnett says, ‘Curiosity about life in all 
of its aspects, I think, is still the secret of 
great creative people.’ 

3. Human connection. Over the past 
10 years of my career, Ihave met somany 
extraordinary people that have taken the 
time to mentor me, believed in me, and push 
me past my boundaries. T enjoy taking what 
T've learned and mentoring others. There's 
nothing more gratifying than seeing some- 
one else succeed, 
If you could have four traveling companions 
(alive or dead, real or fictional) throughout 
your life’s journey, who would you pick? 1. 
My husband, Matt, who makes life worth 
exploring. 2. Oprah, to keep me grounded 
and motivated. 3. David Guttenfelder, Time 
magazine Instagram photographer of the 
year, who can help me capture life's mo- 
ments. 4, Larry David. I mean, who doesn't 
want to laugh their way through life? At the 
end of the day, it’s all about having fun! 


Life’s Journey: 

During my off time, | am most passionate 
about... Learning, whether it’s calligraphy or anew 
computer program 


What is the most exciting destination you've 
ever traveled to? Culebra island in Puerto Rico 


Where is the one place you want to travel in 
your lifetime? Italy, the Amalfi Coast and Capri 


Favorite Connecticut destinations: Mystic and 








40 Under Forty 2015 


David Elder 


Age: 38 
Title: Supervising Transportation 
Planner 


Company: Connecticut Depart- 
ment of Transportation, Office of 
Strategic Planning & Projects 


Location: Newington 
Hometown: Farmington 


College: University of Pittsburgh 
(Undergraduate), Central Connecti- 
cut State University (Graduate) 


fs 


Which includes North America’s tallest mountain, 


Elder climbing the Eastern Alaska Range, 
Mount Mckinley. 
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s an employee in the Connecticut 
Dives of Transportation's 

Office of Strategic Planning and 
Projects, David Elder is a key member of 
anew team that oversees, develops and 
implements federal and state transportation 
policy, the state's strategic transportation 
plan, transit-oriented development planning 
and anew sustainability program. Elder 
is part of a retooled effort, both nationally, 
and at the state level to link transportation 
investment with economic development, 
environmental stewardship and quality of 
life. Increasingly, the relationship between 
transportation policy is one thatrequires 
close coordination among state, federal and 
local agencies to ensure that transportation 
investments are leveraging investments into 
housing, energy, business development and 
sustainable communities. 

For Connecticut, creating these compat- 
ible relationships among the rural Liteh- 
field hills, northeast quiet corner, Fairfield 
County’s hustle and bustle and the seaport, 
industries of southeast Connecticut is both 
challenging and rewarding. Connecticut has 
a unique geography with a myriad of people 
and communities — all of which depend on 
an efficient system of roads, bridges, trains 
and buses. 


Q&A 


At what age did you decide what you 
wanted to do with your career? Believe it 

or not — I wanted to be a trash collector 
(garbage man) because they used to hang 
off the back of the trucks. I chose a career 
in public policy due to a general fascina- 
tion of people, places and civilizations. As 
an undergraduate anthropology student, I 
studied many cultures and civilizations. I 


Stonington 





Elder's trip to east 
Africa gave hima 
new appreciation for 
grocery stores and 
running water. 





am still fascinated in the way we choose 
to live and the values we promote as a 
society. A career in public policy interests 
me because it is directly related to how 
human civilizations interact with their 
environment. 

| prepare for the unexpected in life by... Pre- 
paring for the unexpected. One thing living 
in the outdoors teaches you is the value of 
preparation and planning, Iam routinely 
teased by friends and family for over-think- 
ing decisions, This is the result from years 
of training to plan for theunexpected and 
account for unknown scenarios. Once you 
shove off to sea, or set off into the wild, 
you just better be ready. 

What would the title of your autobiography 
be? “Undeclared,” or “Say What?!” 


Life’s Journey: 

During my off time, | am most passionate 
about....Going on adventures, both near and far 
What is the most exciting destination you've 
ever traveled to? Bangkok, Thailand 

Where is the one place you want to travel in 
your lifetime? Chile (Andes Mountains) 

Best foreign meal? Katmandu, pizza after 30 days 
on the trail 


Favorite Connecticut destination: Canoeing on 
the Farmington River 
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‘Age:38 


Frenkel (right) with his 3-ye 


Stephen Frenkel 


Title: Change Manager 
Company: Cigna 

J} Location: Bloomfield 

J] Hometown: West Hartford 
College: University of Michigan 
(undergrad), University of 

wy) Massachusetts Boston 












ar-old son, Kiva, and his fother, Larry Frenkel. 





want to make sure you achieve it, call 

Stephen Frenkel. Frenkel works with 
people and organizations to help them 
realize their goals. He’s been working as 
aleadership and organization develop- 
ment coach/consultant for more than 10 
years and is currently a change manager 
on Cigna’s central operating effectiveness. 
team. His commitment to his profession 
stems from his belief that people can be 
better partners, parents and community 
members when they're engaged, challenged 
and valued at work. 

Giving back, both locally and globally, is 
important to Frenkel. He is currently board! 
member of the Hartford Youth Scholars, 
Foundation, community service chair at Mon- 
tessori School of Greater Hartford (which 
his children attend), and co-chair of the 
HaitiWorks! Annual Golf Tournament (sup- 
porting the rebuilding of Haiti after the 2010 
earthquake). Frenkel is a mentor to various 
individuals in the Hartford area. 

Frenkel is a proud husband and father of 
two young children. In addition to working 
hard to bea positive role model for his fam- 
ily and others, he enjoys skiing, motorcycle 
riding, hiking and camping. 


Q&A 


Where do you get your motivation to succeed? 
I've always been driven to do my best. I 

get this from my parents (and from their 
parents). Today, I'm motivated most by the 
thought of doing well for my family and be- 
ing a good role model for my kids. 

How will you change the world? One con- 
nection at a time. My personal goal when I 
interact with people (in any environment) 
is to get to know them and to help them 
identify and unlock their true potential. My 


| fyou have an idea or a vision and you 





The destination that 
most shaped Frenkel's 
life is the Hotel Saint 
Bernard in Taos, N.M., 
where a one-night stay 
turned into a five-year 
skiing, river-guiding 
adventure while he” 
worked at the hotel. 


mission is to help people overcome what- 
ever obstacles are in their way so they can 
be their greatest self and have the biggest 
possible impact on our world and future 
generations. 

If you could only have five stamps in your 
life passport, what would they be? 





Traveled the world " 
* Lived life without regret p @ 
* Laughed with his kids everyday 
* Self-guided the Colorado River of the. 
Grand Canyon 
¢ Executive coach to the world’s 
most powerful leaders 


Life’s Journey: 

During my off time, | am most passionate 
about ... Motorcyding and skiing 

What is the most exciting destination you've 
ever traveled to? New Zealand 

Where is the one place you want to travel in 
your lifetime? The mountains of British Columbia 
Favorite Connecticut destination: | like to ride 
my motorcycle on our beautiful twisty roads 
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EVER WONDER WHERE THE 
PEOPLE WITH ALL THE ANSWERS, 
GET ALL THE ANSWERS? 


The truth is, you don’t need to have all the answers when you 

know someone who does. At Marcum, our team members put 
to work their decades of experience to answer your toughest 

questions quickly and effectively. Need some answers? 

Ask Marcum. marcumllp.com/hbj MEI 


MARCUM 
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s one of Fiduciary Investment 

Advisor's founding partners, Ryan 

Gardner has played a key role in the 
overall development and growth of the firm. 
Since its 2006 inception, FIA has grown into 
one of the largest retirement plan consulting 
firms in the country. Gardner serves as head 
of FIA’s defined contribution practice, which 
is comprised of more than 200 clients. 

FIA's work in the retirement plan market- 
place has been recognized over the years, 
including: 2009 Retirement Plan Advisor 
Team of the Year Award by PlanSponsor 
magazine and Top 100 Retirement Plan Advis- 
ers (2010-2015) by PlanAdviser magazine. 

Outside of FIA, Gardner remains active 
within the community, serving on the board 
of directors for Riverfront Recapture and its 
finance and human resources committee. 
Previously, Gardner served on the board of 





Principal and Senior Consultant 


/ompany: Fiduciary Investment 
Advisors LLC 


cation: Windsor 
win: South Glastonbury 





directors and investment committee for the 
Greater Hartford Jaycees. 

Gardner and his wife, Erin, live in South 
Glastonbury with their three children, Ellie, 
Kenlee and Easton, 

Work hard and 
persevere, the rest will take care of itself. 











v There 
is no one person, but rat her many whose 


Gardner stands on a land bridge in Ar 


lives and work I admire. ‘These influences 
help to guide and shape my decisions. 





on cell phone (assuming the 
bat tery would last that long). There are few 
other objects that could capture so much 
information about our society and culture 
all at once. Another 500 years from now, 
those opening the time capsule would be 
given a glimpse into our daily lives, current 
events, celebrations, struggles and other 


— 


ba with kis children Elle and Kenlee. 


factors shaping the world around us. 


,ife’s Jou >Y 
out. Mig oe 
: Sushi 





st John, if Virgin Islands 





n: Niantic 





y 2015 





Garofane about to start the Closer to Free ride, 
Hospital at Yale-New Haven. 
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ge: 31 
Senior Research Scientist 


iy: United Technologies 
Research Center 


ocation: East Hartford 
netown: Prospect 
je: University of Connecticut 
(Ph.D. and Master’s Degree) and 
Southern Connecticut State University 
(undergraduate) 


which raises money for Smilow Cancer 





sasenior research scientist at 

United Technologies Research 

Center (UTRC) Jacquelynn “Jackie” 
Garofano works to solve technical chal- 
lenges and develop new technologies for the 
aerospace and building industries within 
United Technologies. 

Her academic and professional career 
has been marked by numerous honors and 
achievements that have been amplified by 
her passion for philanthropy, volunteerism 
and community service. 

Garofano serves as the coordinator/com- 
munications liaison for the UTRC United 
Way campaign. In this role, her personal 
contributions and leadership in organizing 
and executing UTRC's signature fundrais- 
ing events had a direct impact.on the organi- 
zation’s outstanding 2014 campaign results. 

She is also an active member of the 
United Way's Women's Leadership Council, 
an organization that aims to improve the 
lives of women and their families within 
Greater Hartford. 

Garofano is committed to sharing her 
enthusiasm for science with the next gener- 
ation in her role as an educational outreach 
specialist with CRISP, the NSF-funded 
Materials Rt h Science and Engineer- 
ing Center at Yale, and Southern Connecti- 
cut State University, She also serves as the 
coordinator for CRISP's research experi- 
ences for the undergraduates program. 

She is a Connecticut native, born and 
raised in Milford, and now lives in Prospect 
with her husband of eight years. 




















My motivation to succeed is innate. As a 
self-proclaimed over-achiever, lam driven 
to take on new challenges, strive for the 


very best and to make a difference as a 
global citizen. 








21 would like to believe that Twill 
accomplish great things in the next 30 years 
personally, professionally and philan- 
thropically. For this, a Lifetime Achievement 
award for dedicated service to improve the 
lives of those within our local and global 
Cen A Rideau a deal. 








four traveling reOpipErions along my life's 
journey are: my husband, Rob, of course; 
Robert Downey Jr, (preferably as Tony 
Stark/Iron Man) and Dave Matthews with 
his incredible music and unlimited supply 
of Dreaming Tree wines, with Morgan Free- 
man to narrate an awesome life. 









“Takingon new challenges. and setting 
new goals for myself such as becoming a runner and a 
triathlete 
e t i Two} years: ago my husband and! 
traveled to Niagara Falls and experiencing the power of 
the falls was incredible, 


your lifetime Alaska chet et have ays 
‘wanted to see the northern lights amidst a clear night sky 


andthe penuys of Alaska's untouched wilderness. 


in: Hiking in 
Connectiatstate aaa in autumn during the foliage. 
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Senior Director of Strategy and 
Partnerships 


ompany: Travelers Championship 
ocation: Hartford 
Hometown: West Hartford 
Ce e: Springfield College, UConn 
(Executive MBA) 


if. wi ham. 
Gerber visiting a winery in Napa Valley, Calif. with her sister Kelly Cunningham. 





f, by ais ees Sago 


fo NE aS aN 









je: Partner 
any: Hinckley Allen ‘ * 

Hartford e 
n: Avon 


ollege: University of 
Connecticut 





Gottfried on the Seam 


P 
comects the eight presidennar ete Traverse wen 


lential peaks in the North 
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mam, uring her time with the Travelers 
)championship, Tara Gerber has 

7 een a key factor in yearly annual 
revenue climbing from just more than $13 
million to $16.5 million while charitable giv- 
ing has increased from $300,000 per year in 
2006 to $1.558 million in 2014. 

In February 2014, Gerber was an 
intricate part of the senior leadership 
team when Travelers extended their title 
sponsorship for another 10 years, securing 
the event's future into 2024. Throughout 
Gerber’s eight years with the tournament, 
the Travelers Championship has claimed 
atotal of nine of the prestigious PGA Tour 
awards. These awards have included Most 
Fan Friendly Event, Best Title Sponsor 
Integration, Best Use of Players, Best Title 
Sponsor, Best Branding/Signage, Best Mar- 
keting Plan and Charity of the Year. 

Through her work at the Travelers Cham- 
pionship, Gerber has a direct positive impact 
on the charities of this region. Since she 
began in 2007, the tournament has generated 
in excess of $8 million for more than 500 
charities throughout the region. 

Gerber has donated her resources as 
one of the founding members of the United 
Way Women’s Leadership Council, she is 
acorporator for St. Francis Care and was 
president of West Hartford Newcomers and 
Neighbors. 











0 That Iwas ¥ part 
of the team that laune hed the new era and 
new experience when Travelers took over 
as title sponsor of Connecticut's PGA Tour 
event, and in doing so, helped increase 

the tournament's charitable giving from 





aniel Gottfried is a partner in the 
jtax and corporate group at Hinck- 

= ley Allen, a regional law firm. He is 
chair of the tax section of the Connecticut 
Bar Association and has served in leader- 
ship roles with the international section of 
the American Bar Association. 

Analumnus of both UConn and UConn 
Law, he gives back by serving as an adjunct 
professor at UConn Law, where he has cre- 
ated and teaches two law school courses 

He is active with many community 
organizations, including Wexner Heritage 
Program and Beth El of West Hartford, and, 
has various Hartford area causes, 

He lives in Avon with his wife and three 
kids. Gottfried is passionate about outdoor 
adventure and music. Gottfried’s 3-year-old 
child has already climbed Mt. Greylock 
(tallest in Massachusetts); 8-year-old child 
has climbed Mt. Mitchell (tallest on the 
East Coast); and 16-year-old child has 
completed the Presidential Traverse, a 
26-mile traverse of the eight presidential 
peaks in the White Mountains, including 
Mt. Washington. 











be? The message would focus on the impor- 
tance of continuous learning, improvement 
of oneself and one’s world. Basking in 

the glow of their recent accomplishment, 
my speech would challenge graduates to 
understand the success of graduation in the 
broader scheme of life as one ‘comma’ ina 
series of future struggles and successes, 





success today? My experiences as a child, 
the role models of my parents, and the role 
models of my early law firm mentors. 








$300,000 per year in 2006 to more than $1.5 
million in 2015. 

I t tant journey! 
take -Recovering from a life-changing 
fall during an obstacle course race. I was 
completely taken out of my normal world. 
After surgeries, nearly two years of rehab 
and having to learn to walk again, I fought 
my way back in. The support and love I 
received from my friends, family and col- 
leagues truly changed me and my outlook 
on life. 











e? Tit le: One Day ata Time 
Tagline: Every day may not be good, but 
there is something good in every day. 


"Maimizing every minute 





Favorite activity on vacation?Relaxing with my 
toes in the sand 





cut destination: West 














say? It would either quote the poetry from 
amen’s bathroom wall, or the plaque itself 
would be covered with a hand-written sign 
that reads: ‘Ifyou haul it, you can have it. If 
you want me to be aspirational, [would like 
the plaque to reflect a life that included an 
appreciation for family, success in business, 
and contributing towards making the world 
a better place, 








Israel 





2 Mauna Kea ca thighest peaki in Hawaii, 
and tallest ‘mountain on earth when measured from base 
to summit) 

s: Bear Moun- 





tain and The Harwinton Fair 
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ys Harford Performs ef j 
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iL et ad Soa 
Sante 





y aclynn Hart began working with Hartford 

i j Performs in 2010 as the organization's 
@ first full-time employee. As programming 
director, she supports the organization's mis- 
sion to ensure that all students in Hartford 
Public Schools have equitable access to 
quality arts education by overseeing student 
programming and designing and producing 
trainings around arts educational strategies 
for both Hartford public school teachers and. 
arts providers, Originally starting with a pilot 
group ofsix schoolsin 2010, Hart has helped 
rapidly expand Hartford Performs’ program- 
ming every year and now oversees more than 
700 programs annually, which serve approxi- 
mately 13,000 students in 28 of Hartford's 
pre-kindergarten through eighth grade public 
schools. 

Prior to joining Hartford Performs, 
Hart worked for Access Agency, where she 
supervised youth development programs for 
children in the Connecticut Department of 
Children and Families’ system of care. 
Her love for working with children 

and advocating for arts education began 
during her undergrad years at Eastern 
Connecticut State University where she 
studied theatre and had her first gig work- 
ing with children as an as fant director 
ina production of “Anne of Green Gables” 
at Hartford Children’s Theater. She then 
went on to teach introduction-to-acting and 
improvisation classes. 











be? Do not plan on using your major ina 
way you originally intended (if at all) and 
embrace the unknown! 

e world? I plan to 











change the world by advocating for the 
arts to be an integral component of child- 
hood learning. I hope to be a part of the 
educational movement where the arts are 
no longer a luxury for some students but 
become an assumed/prioritized subject in 
every child's education. 





major in college was fine arts with a focus 
in theatre. I then went on to study acting 
at Circle in the Square in New York City. I 
haven't spent much time acting lately so I 
would have to go with a star on the Holly- 
wood Walk of Fame, mostly to prove I still 
have some acting chops, 






Crafting, rearing and embracing the arts 
scene in Hartford, 











itle: Scholarship and Donor 
Services Officer 
Company: Hartford Foundation 
for Public Giving 
a Hartford 
wn: New Britain 


ol Spelman College in 
Atlanta, Ga. 


Table Mountain National Park 


Cape of Good Hope 


the most exciting destination she has ever 


Holmes with her fends in South Africa, 
traveled to. 
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ennyfer A. Holmes is the scholarship 
J} and donor services officer of the Hart- 
ford Foundation for Public Giving. She 
is responsible for supporting over 600 
Greater Hartford students through scholar- 
ships. She works with scholars, parents, 
counselors and generous donors, helping 
students afford college. 

Previously, she was a manager of 
INROADS New England Region, securing 
student internships with corporate spon- 
sors. Before INROADS, she worked in 
underwriting for Chubb Insurance. An active 
community volunteer, Holmes served as sec- 
retary on the board of the American School 
for the Deaf and the board of Aurora Women. 
and Girls Foundation. 

She was grants committee chair and 
secretary of the Junior League of Hartford 
Inc.; she is currently a sustainer, 

Holmes is a member of the Farming 
ton Valley Chapter of The Links Inc, and 
co-chairs International Trends and Ser- 
vices. Holmes is a Diamond Life member of 
Delta Sigma Theta Sorority. A magna cum 
Jaude graduate of Spelman College witha 
Bachelor of Arts in Political Science, Holmes 
isacharter member and serves as treasurer 
of the New England alumnae chapter. A life- 
Jong member of the First Baptist Church in 
Milford, Holmes chairs the Historical Society. 





scontrit 
Faith, family, and fundamental 
education. My faith in God propels me to 
always find the best solution to any problem 
and know that all things, in the end, will 
work out to the best possible outcome. My 
family provides me with tremendous love 
and support. My parents are educators 

and I know their personal and professional 











aIrsnip fun 


standards gave me the fundamentals to 
achieve academically. Iam a product of 
public school and liberal arts education, I 
know that my view of the world and people 
is shaped by all that I learned frominfancy 
through college. 
T 









My first road trip driving alone 
from Connecticut to Virginia. I realized that 
Thad a tremendous responsibility to myself 
and others. My parents entrusted me to dis- 
play all the skills and values that I had been 
taught: kindness, courtesy, good judgment 
and patience. As I spent time alone driv- 
ing, I reflected on the beauty and wonder of 
the world. I caught glimpses of places and 
things I passed all the time as a road trip 
passenger, but with new perspective as the 
lone driver, It has become a metaphor for 
my life. 1am in the driver seat and can steer 
the course of my life, knowing that there are 
bumps and hills, turns and curves, detours 
and some delays, 






o Geto, South Africa 





ne’ Bethlehem and a Nile River cruise 
? 1950s red convertible Cadillac 


de: Gulf Beach in 
Milford, Eleaheth Park in Hartford and Mohegan Sun 





Favor 
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40 Under Forty 2015 


Elizabeth Johnson 


40 Under Forty 2015 


Jonathan A. Kaplan 


Company: Pullman & Comley 
Location: Hartford 
Hometown: West Hartford 


College: Cornell University, UConn 
Law School 








Kaplan, with his wife 
, Jl 
front in Honfleur Frances 1? 


on the water 
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s the dean for the School of Arts & 

Aer at Post University, Elizabeth 
johnson is responsible for administra- 

tion of the school’s courses and degrees, over- 
sight of program/curriculum development, 
and supervision of 21 full-time faculty and 7 
staff members. Johnson has recently taken 
on leading roles in Post's 10-year NEASC 
reaccreditation, the design and implemen- 
tation of the General Education Student 
Learning Outcomes assessment process, and 
the expansion of Post’s science, technology, 
engineering and math programming. 

Johnsonis a Cheshire Land Trust board 
member and was recently elected co- ‘tor 
of the Trust’s outreach committee. Inaddi- 
tion, she is a member of development and 
environment committees for the Connecticut 
Community Foundation in Waterbury, and 
member of ocean conseryation nonprofit 
Crew3000. 

Johnson enjoys cycling with her husband 
and two children, hiking in the woods, 
gardening and scuba diving. She grew up in 
Clifton Park, N.Y. 


Q5A 


What is the best thing someone would say 
about your career thus far? I have inspired 
students to push themselves beyond their 
preconceived boundaries and into their true 
capabilities both in and out of the class- 
room. | am incredibly fortunate, as I was. 
given this exact honor during Post's 2015 
commencement. In her speech, our main 
campus valedictorian referenced a conversa- 
tion she and I had shared when she was a 
freshman as a turning point in her college 
experience. 

The truth is, by most standards, the 
conversation was not particularly memo- 
rable. We talked about the importance of 


sacommercial litigator at Pullman 

ny Comley LLC, Jonathan A. Kaplan 
‘egularly appears in state and fed- 

eral, bankruptcy and appellate courts. He 
handles complex litigation involving 
business disputes in a variety of fields and 
industries. He represents clients in con- 
tract disputes, business torts, commercial 
landlord-tenant litigation, commercial 
foreclosures and business bankrupt 

He has been named a Super Lawyers’ 
Connecticut Rising Star in the field of busi- 
ness litigation every year since 2013. He is 
amember of the firm's diversity commit- > 
tee, focusing on making the firm as well as 
the entire legal industry more diverse and 
inclusive. Kaplan is on the board of the Con- 
necticut Turnaround Management Associa- 
tion, an organization of restructuring and 
turnaround professionals, 

Last year, Kaplan participated in Leader- 
ship Greater Hartford's Quest Program. His. 
taskforce focused on increasing employ- 
ment opportunities for developmentally. 
disabled adults. 

Born and raised in West Hartford, 
Kaplan resides in his hometown with his: 
wife and their two ill-behaved dogs, 


QEA 


Whatis the best thing someone would say 
about your career thus far? I've ended up at 
the right place for me. I've worked at differ- 
ent size employers from Hartford to New 
York City. Inow work at a place where I'm 
challenged every day, provided with oppor- 
tunities to grow as a lawyer, encouraged 

to support my community, and where my 
colleagues inspire me and my contributions 
are respected and valued. Having endured 
through some challenging and difficult 
times, I truly appreciate being at such a 








Before joining Post, 
Johnson worked as a 
wetland delineator and 
soil conservationist. 


expanding your college experience beyond 
academics, and how she had the potential to 
grow just as much personally as intellectu- 
ally during her tenure at Post. In essence, I 
suggested she enjoy the journey. 

The most important journey Ihave ever taken 
is..... Allowing myself to move past the ‘mom 
guilt’ of working full time. It has been a tear- 
ful, heart-wrenching journey and there are 
days when the finish line feels so far off. This 
is not a journey I could have embarked on 
alone. My husband, Tim, completely under- 
Stands what a household with two working 
parents needs to look like to be effective. He 
takes on an equal share of the parenting 

and household chores. More so than that, 

he repeatedly reminds me that Iam a role 
model for our children, particularly our 
daughter. Although the journey is mine to: 
complete, having Tim next to me holding my 
hand keeps me moving forward. 


Life’s Journey: 
During my off time, | am most passionate 
about.... Spending time with my family 


What is the most exciting destination you've 
ever traveled to? Venice, Italy 


Where is the one place you want to travel in 
your lifetime? Great Barrier Reef, Australia 


Favorite vacation activity? Scuba dive and ski 


Favorite Connecticut destination: Sleeping 
Giant State Park and Hammonasset State Park 











Kaplan has visited 
24 countries and 23 
states. 





unique place. 
Who gave you your best career advice? First, 
‘God gave you two ears and one mouth for 
areason.’ [used to focus more on what I 
was going to say next as opposed to truly 
listening to the speaker. Listening is the 
most important thing that Ido, which helps 
me not only as an attorney, but in every 
phase of my life. A second piece of advice 
focuses on the fact that my generation 
expects everything to happen overnight 
but it is important to be patient. If you work 
hard and treat other people with respect, 
things tend to work out in your favor in the 
Jong run. 

What would the title of your autobiography 
be? “The Grass Isn't Greener.” Following 
law school in Hartford, I felt that success 
required me to go to New York City and 
work at an international law firm. After a 
brief stint there, I realized that Hartford 
had everything that I wanted and was the 
perfect place all along. 


ont é 
Life’s Journey: 

During my off time, | am most passionate 
about... Cooking, BBQ and making homemade bacon 
What is the most exciting destination you’ve 
ever traveled to? Red Square in Moscow 

Where is the one place you want to travel in 
your lifetime? Morocco 

Favorite Connecticut destination: West Hart- 
ford Reservoir overlooking downtown Hartford 
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Alex Koenigsberg 










Koerigsberg at Heinz Field, hom 


Age: 28 
Title: Executive Director 
Company: Creative Living 
Community of CT 
Location: Manchester 
Hometown: Coventry 
College: Eastern CT State University 


1c of the Pittsburgh Steelers. 








erving as the executive director for 
Se Living Community of CT 
(CLCC), Alex Koenigsberg is looking 

to address some of the problems facing the 
state. CLCC is working toward establishing 
Connecticut's first farmstead community 
for people with and without developmental 
disabilities. Through this nonprofit com- 
munity, they will provide housing for people 
with disabilities by also utilizing multiple 
revenue streams such as farm sales, events, 
micro businesses and rents. The hope is to 
give their community a level of financial 
independence from the state budget that is 
not currently realized by housing providers 
in Connecticut. They are able to showcase 
this vision through a greenhousedin Vernon. 
where volunteers grow micro greens. 

Koenigsberg has also served for three 
years on the board of directors for Hart 
ford Food System, an organization work- 
ing toward taking an entire food system 
approach toward addressing proper nutri- 
tion for Hartford residents. 

Koenigsberg has also operated one of 
the country’s largest dart tournaments for 
several years. 


Q5A 


What three factors contributed to your success 
today? My family (both blood and marriage 
related) has supported me so that am able 
to chase my dreams and pursue a career that 
Itruly enjoy. lowe them everything because 
without their help there is no way that I 
would be as happy with my life as lam today. 
My optimism and enthusiasm have helped 
me to chase wild dreams that others may 
have doubted. My motto has always been do 
everything you can to grasp an opportunity 








Koenigsberg won 
Startup Weekend 
New Haven in 2012. 





when it is presented because the right atti- 
tude can make the impossible possible. 
Lastly is my passion. I've worked with 
many different people andit’s always easy 
to tell those who are passionate about what 
they are doing. They are more cheerful, 
excited and have a desire to accomplish 
great things. Iam lucky enough to combine 
my passion with my career, which changed 
something I once thought impossible. All of 
asudden, Mondays aren't so bad. 
The most important journey! have ever 
takenis..... My path from adolescence to. 
adulthood. I never would have expected 
the numerous changes not only in my daily 
life but in my way of thinking. My priorities 
have realigned to better things. My (upeom- 
ing) marriage, family, close friends and 
community hold a special place in my heart. 
This journey is filled with surprises I never 
would have predicted. 


Life’s Journey: 

During my off time, | am most passionate 
about.... Organic agriculture 

Favorite foreign food? Pho, a Vietnamese soup 
What is the most exciting destination you've 
ever traveled to? Yellowstone National Park 

Where is the one place you want to travel in 
your lifetime? Galapagos Islands 

Favorite Connecticut destination: Coventry 
Farmer's Market 











40 Under Forty 2015 


Melissa Lambright 













Age: 38 
Title: Founder 

Company: SIGHT Eye 
Health|Eye Wear 

Location: West Hartford 
Hometown: West Hartford 


College: University of Michigan, 
Illinois College of Optometry 
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r. Melissa Lambright was inspired 
D: structure her practice around 
patient education and preventative 
care following her mother's experience with. 
an episode of blindness, which led to the 
diagnosis of multiple sclerosis, 

Lambright founded SIGHT, a multispe- 
cialty eye care center, to ensure personal- 
ized patient care and to provide the preven- 
tative visits that are critical in the diagnosis 
of various systemic conditions. 

Lambright consistently incorporates 
the latest technology and treatments in eye 
care, and her team’s clinical expertise is 
structured around ocular “ase, Specialty, 
contact lenses, pediatrics, visual rehabilita- 
tion, and vision and learning, 

Lambright received her bachelors of 
science from the University of Michigan, her 
Doctorate of Optometry from thélllinois 
College of Optometry, and completed 
residency at the New England College 
of Optometry. She is a diplomat of the 
American Board of Optometry and has held 
positions on the board of the Connecticut 
Optometric Association. 

Outside of her practice, she works with 
the Junior League of Hartford on behalf of 
underprivileged women and children. 

She lives in West Hartford with her hus- 
band and her daughters, Kate and Charlotte. 


QEA 


Atwhatage did you decide what you wanted 
todowith your career? In my late teens, my 
mother suddenly lost her vision from optic 
neuritis. Years later, doctors determined that 
her loss of vision was the result of multiple 
sclerosis. I was fascinated by the intercon- 
nections of the body and the role that the eyes 
play in systemic health, vision and function. 
Which destination has most shaped who you 
arein business and life today? My home. My 

















Lambright’s favorite 
airport is Chicago 
O'Hare because she is 
addicted to Garrett's 
Popcorn. 





mother's loss of vision ignited my interest in 
the connection between the eyes and system- 
ic diseases. Her experience of misdiagnoses, 
lack of patient education, and not evaluating 
the body as a whole helped me become a 
better doctor and advoeate for my patients. I 
learned that it is essential to listen to patients, 
utilize the best technology for detection, 
understand the whole body and its function, 
and take the time to educate patients on their 
treatment. My interest in visual rehabilita- 
tion, vision and learning and the plasticity 
of the human brain began as I watched my 
daughters’ visual systems naturally develop 
over time. Everyone assumes that children 
are born with visual function, but it doesn't 
develop until after birth. 

If you could place one item in atime capsule 
to be opened 500 years from now, what 
wouldit be? A piece of paper with the words, 
‘In the end, only kindness matters.’ 


Life’s Journey: 
During my off time, | am most passionate 
about.... My family 


What is the most exciting destination you've 
ever traveled to? Banff, Alberta 


Where is the one place you want to travel in 
your lifetime? Africa on safari 


Favorite Connecticut destination: Lake Waramaug 
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Lori-Ann Marchese 


Age:30 
Title: Owner 


Col 





many: Body Construct LLC 


Location: New Britain 
Hometown: Berlin 





College: Tunxis Community College 


1700™) 


e 
oe. _ - 
he often appears on television, 


Marchese on ESPN radio in San Diego, as st 
to discuss fines. 





-adio and in print 


2008 graduate of Tunxis Commu- 
A“ College, Lori-Ann Marchese 
wriginally planned on becoming a 
dental hygienist. That all changed when 
she started training with male trainers and 
realized they didn’t understand a women’s 
body's needs. She then developed her own 
workout platform and won several fitness 
titles. 
In 2011, Marchese launched her fitness 
company Body Construct. While helping 
~ women improve their overall health, Mar- 
chese has appeared on the television chan- 
nel Bravo, in the programs Entertainment 
Tonight and Show Biz Tonight, and in pub- 
lications like People, Star, Glamour and the 
New York Post. She has been on the coverof 
Fitness Magazine eight times, aswell as on. 
the cover of Millennium magazine. 
Body Construct runs several 
and events for charity, particularly 
local homelss children. Marchese’s company. 
has donated to The Village for Children, 
Mercy Shelter, and the New Britain Homeless 
Shelter. 


Q5EA 


In 30 years, why should Hartford Business 
Journal give youa Lifetime Achievement 
award? It would be an absolute honor if 
the Hartford Business Journal gave me the 
Lifetime Achievement Award. I work hard 
every day to not only pursue my dreams but 
to help women feel great, believe in them- 
selves, and feel confident through fitness 
and health. Ifin 30 years I can look back 

at my life and say, ‘Wow, I had the honor of 
working with so many women and helping 
them transform their lives, then I know my, 
job has been done. It is my lifetime mission 
to help as many women as possible find a 


It’s OK. We’ve got it. 





Marchese’s titles include 
Mrs. Connecticut 2013 
and Miss Bikini NY 
Fitness America 





fun place to work out and a place where fit- 
ness meets sisterhood. Women empowering 
women is my platform. 

When Hollywood makesa movie about your 
entire life and career, what will the title and 
tagline be? ‘Super Hero in Yoga Pants: A 
woman ona mission’ My everyday attire is 
black yoga pants and a tank top with my 
messy bun. Every day, when I wake up, 
Body Construct is on my mind; every night 
before I go to bed, Body Construct is on my 
mind. Every second, every minute my mind 


_ races to think of ideas. I constantly ques- 


tion myself, ‘What can I do to help women 
feel even better? What can I do tomake 
their experience even more exciting?’ Body 
Construct girls are like my kids! Ilove them, 
T support them, Iam here forthem every 
step of the way, and I push them to believe 
in themselves! 


Life’s Journey: 

During my time off | am most passionate 
about... Spending time with my husband and family 
Whatis the most exciting destination you've 
ever traveled to? Barbados 

Whereis the one place you want to travel to 
in your lifetime? Spain 

Where would you live if you could life any- 
where? South Beach, Miami 

Favorite Connecticut Destination? The Dockin 
New London 





Real People 
ADNET’s staff is a highly-trained team of experts with years of experience. We 
value our employees and recognize how important our team is for success. 


Creating Real Business and IT Solutions 


We prefer to talk in terms of how to grow your business than tech speak. ADNET 
guides clients towards better ways to connect, collaborate and compete. 


Since 1991 


Our company has grown a lot since 1991, but we still maintain our core beliefs. 
We believe it should be easy to do business with us, we need to understand the 
impact technology has to you and we should have depth in our relationships. 


www.HartfordBusiness.com 


www.thinkADNET.com 


Technologies, LLC 
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itle: Emergency Medicine Physician 


ompany: The Hospital of Central 
Connecticut 


Location: New Britain 


netown: Farmington 


Col : University of Oregon, 
Oregon Health and Sciences University 


&, 1. Michelle McDade graduated from 

) the University of Oregon with both 
@ 2 bachelor’s degree anda teaching 
degree. She then graduated with her medical 
degree from Oregon Health and Sciences 
University and completed her residency 
at The University of Connecticut. As an 
emergency medicine physician, McDade is 
passionate about melding current, cutting- 
edge care with a patient-centered focus. She 
started her career early as chief resident 
receiving the Senior Leadership Award, 
the Distinguished Senior Award, and the 
Resident Teaching Award. Over the past 
several years, she has expanded her focus 
more towards teaching. She is the medical 
director for New Britain EMS Academy, 
where she teaches and mentors paramedic 
students. In 2014 and 2015, MeDade wasthe 
recipient of the Excellence in Teaching in 
Emergency Medicine Award from the UConn 
internal medicine residents. 

McDade has been the recipient of several 
distinguished awards including Physician of 
the Year in 2008 and The Physician Humani- 
tarian Award in 2014, 

When not working, McDade is an avid 
endurance athlete, completing two half- 
ironman races, four marathons and count- 
less shorter races. She is married and has 
two daughters, 














y est care My 
best career advice came from my college 
academic advisor, I remember deciding 

to go to medical school, and I went to see 
her for advice. After reviewing my fresh- 
man year report card (wholly reflective of 
someone having more fun than they should) 
she told me it was unlikely I would make it to 
medical school and should focus on amore 

















realistic goal. My grades were improving 
significantly as I adjusted to college life, but 
she told me it was too late. 1 left that meeting 
completely disheartened. I couldn't accept 
that one less-than-stellar year would forever 
change my life. That feeling did not last long, 
and soon that sadness changed to anger and 
that anger to determination. 
Ho you change the world? One patient 
ata time. I have the unique opportunity to 
connect with people during the most stress- 
ful times of their lives. This connection is a 
gift and a privilege that I work hard to meet 
with caring and humanity. Lhave saved 
the lives of someone's husband, someone's 
daughter, someone's child, and the emo- 
tional rewards are vast and humbling. Every 
person whose life I have touched has made 
me a better, more grounded person. 

nly have five stamps in your life 
passpc ild th Complete 
the Ironman; qualify for Boston Marathon; 
runa race requiring a passport; raise two. 
ng kids; travel to all 50 states 




















se Triathlon training 








0? Italy 


e place you want to trave 
Australia 





tination: Mohegan Sun 
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ristinaMiner is employed as a treaty 

L underwriter but has also pursued a 

& passion for community involvement. 
After initiating and organizing commu- 
nity involvement opportunities as a way 
to promote cross-division networking, in 
2014 Miner accepted a voluntary secondary 
appointment as Hartford Steam Boiler’s 
corporate charitable contributions contact. 

As treaty underwriter, Miner's respons 
bilities include portfolio monitoring, pricing 
and underwriting actions for 47 companies 
across different products. 

Companies vary in complexity, with pre- 
miums ranging from $30,000 to $10.5 million 
per client. Miner's role is to manage profitabil- 
ity for each company. 

As charitable contributions contact, 
Miner manages the process of requests’ 
from nonprofit organizations looking for 
Support from HSB. Responsibilities include 
researching, assessing relevancy, vetting for 
approvals and processing benefits. 

Miner focuses on road racing and 
volunteerism. 

She competes with Manchester Running 
Co. and isa member of Team HMF. Miner 
won the Greatest Community Impact Award 
for individual volunteerism within the Hart- 
ford Young Professionals & Entreprenuers 
Cup program four consecutive years. 





‘My father said ‘Keep your head down, 
do your job to the best of your ability and 
be patient. The people who need to know 
the extra contributions you make already 
know, other opinions do not matter — stay 
focused, this is a marathon not a sprint. 








‘The track. 
Years were spent developing myself on the 


usiness and life 














track, from physical to mental, being part of 
a team while holding myself responsible for 
individual performance. My collegiate junior 
year, I was in a pedestrian vs. car accident 
that left me with both legs broken and a 
traumatic brain injury. With the compassion- 
ate guidance of doctors, and encouragement 
of coaches, family and even competitors, I 
pushed to get back on track literally, with a 
focus on making it back to the collegiate na- 
tional level. I failed this outcome but learned 
much greater life lessons pertaining to the 
appreciation of Community and the positive 
impact one can make even when things do 
not go as planned. In 2006, I was awarded 
the Bob Casey Courage Award from the Con- 
necticut Sportswriters Alliance — awarded 
for perseverance in the face of adversity 











slaque say? ‘One comment, one event, one 
person can make a world of difference to 


another’ 








iceland 





ne place you wan 
Galapagos Islands 
nation: Kent Falls 
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40 Under Forty 2015 


Karraine V. Moody 


Moody with her family aboard a eri 
southern Caribbean. 


Age: 36 
Title: Executive Director 


Company: Hartford Area 
Habitat for Humanity 


Location: Hartford 
Hometown: East Windsor 


College: Trinity College, 
University of Phoenix 


ise ship at Willemstad, Curacao in the 
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Quentin Phipps 





Age:31 
Title: Community Relations Manager/ 
City Treasurer 


Company: Charter Schools for 
Excellence 


Locations: Hartford/Middletown/ 
Stamford 


Hometown: Middletown 
College: Bryant University 


Phipps on Bourbon Street in New Orleans. 
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s the executive director of Hartford 
A for Humanity, Karraine Moody 

is passionate about making a major 
difference in her community. She believes 
that through adequate housing, other 
accomplishments can be made includin; 
education attainment, career growth, civic 
engagement and family stability. Within one 
year of being appointed, Moody executed 
the grand opening of the first Habitat for 
Humanity ReStore in Hartford County, 
launched Habitat’s neighborhood revital- 
ization initiative to include a multi-tiered 
renovation program and a financial freedom 
center to serve families within Greater 
Hartford. 

Throughout the years, Moody has con~ 
sulted with several Hartford neighborhoods 
to assist with community and economic 
development projects. 

The goal is always to leave a measur- 
able impact in the community by teaching, 
imparting and implementing. In herspare 
time, Moody volunteers with local shelters 
and supports other community empowering 
organizations. 

She lives in East Windsor with her hus- 
band of 15 years and has two sons. 


Q&A 


What three factors contributed to your 
success today? Faith, love and charity are 
the three factors that contributed to my 
success, I believe that everything happens 
for a reason and that God is always in 
control. Love is the beginning and end of 
every milestone in our life, Finally char- 
ity because I've had so much support by 
individuals that were willing to give of 
their time, talent and treasure to support 
my aspirations. 








Charter Schools for Excellence in 
their inaugural year in Connecticut as its 
community relations manager. In this role, 
Phipps works at the State Capitol as a lobby- 
ist, recruits students for the new Connecticut 
school, and empowers CSE families through 
advocacy and partnering. 

Previously, Phipps was executive direc- 
tor of the Middletown Downtown Business 
District, where he secured Middletown as a 
Come Home to Downtown pilot community. 

Phipps serves on the boards of directors 
for Oddfellows Playhouse Youth Theater, 
Middlesex United Way, and Middlesex 
Substance Abuse Action Council, and is 
an active member in Cross Street Zion 
A.M.E.Church, Middletown Young Demo- 
crats, The Community Foundation of 
Middlesex County Live Local Give Local 365 


uentin “Q” Phippsis a lifelong resi- 
Jent of Middletown. Phipps serves 





@ Fund, and the Middlesex Chamber of Com- 


merce Young Professionals Alliance. 

In 2007, Phipps was elected to the Middle- 
town Planning & Zoning commission and 
served until he was elected as city treasurer 
in2011. 

Phipps attended Bryant University and 
he is a student at Central Connecticut State 
University in its inaugural MBA program. 


Q&A 


If there is one person whose life and career 
you want to imitate, who would it be? Queen 
E. Williams is my lifelong inspiration. She 
has always humbly served her family as an 
amazing sister, aunt and mother. If she’s not 
off traveling to an exotic locale, you can 
find her serving the church as a missionary 
and event planner. 

She retired from the state of Connecticut 
where she served some of our state’s most 











Moody used to 
work for United 
Technologies Corp. 
and Hartford Public 
Schools. 





In 30 years, why should Hartford Business 
Journal give you a Lifetime Achievement 
award? If I was selected fora Lifetime 
Achievement award in 30 years, it would 
be based on resolving a major social ill 
that hinders individuals/families from 
reaching the American Dream. 

If you could climb Mount Everest, wina 
Nobel prize, or have a star on the Holly- 
wood Walk of Fame, which would you pick? 

I would prefer a Nobel prize because it 
symbolizes a change in society that affects 
the entire human race. For instance, Martin 
Luther King, Jr. made such an impact on the 
world that it changed generations in his day. 
His legacy continues to reap and sow. 


Life’s Journey: 

During my off time, | am most passionate 
about...Spending quality time with my family 

What is the most exciting destination you've 
ever traveled to? Caribbean 

Where is the one place you want to travel in 
your lifetime? Israel 

Favorite Connecticut destination: Essex Steam 
Train 








Phipps launched 
the first Middletown 
Restaurant Week. 





vulnerable as they battled various men- 

tal illnesses. She was known for treating 
clients with the utmost dignity, which is an 
extension of her core belief that everyone 
deserves respect. Too many believe that 
respect is earned, but Ms. Queen illustrates 
respect should be given. 

She has always exhibited service leader- 
ship, Even while working 16-hour days, her 
service was with a smile and from a place 
of love. This reminds me of the honor I have 
had to benefit from her tireless, selfless hard 
work. Most others call her “Bea” or “Ms. 
Queen,” I have the honor to (still) call her 
“Mommy.” 

The most important journey | have ever 
taken is..... My spiritual journey has been 
the most important journey on which I have 
embarked. I associate my spiritual journey 
with a commitment to continual improve- 
ment, self-reflection, education, laughter 
and healing. 


Life’s Journey: 

During my off time, | am most passionate 
about... Geek culture 

Favorite foreign food? Jerk pork 


What is the most exciting destination you've 
ever traveled to? Acapulco, Mexico 


Where is the one place you want to travel in 
your lifetime? Greece 


Favorite Connecticut destinations: Krust 
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Kathryn H. Redican 


Age: 32 

Title: Director of Marketing 
Company: Berkshire Hathaway! 
HomeServices New England 
Properties 

Location: Wallingford 
Hometown: Cheshire 


College: Fordham University 


ants. 
Redican at MetLife Stadium in New Jersey, home of the New York Giants. 





s director of marketing for Berk- 

A: Hathaway HomeServices 

lew England Properties, Kathryn 
Redican manages all marketing and com- 
munications for the Connecticut and Rhode 
Redican has a wide range of 
‘ies including overseeing brand 
strategy and execution, directing media rela- 
tions, managing special events, supervising 
the department's finances and developing 
marketing platforms. Within Redican's first 
year at BHHS,she increased the company’s 
online presence, helped to automate market- 
ing initiatives for agents, is a proponent of 
the revitalized new development marketing 
division, executed a statewide advertising 
campaign and created strategic partner- 
ships with Zillow, Trulia and Realtor.com, 

Prior to joining Berkshire in January’ 
2014, Redican spent more than eight years 
branding and selling luxury residential 
properties in New York City for Corcoran 
Sunshine Marketing Group and the LeFrak 
Organization, 

Redican holds a bachelor's degree from 
Fordham University and is a licensed 
Connecticut and New York state real 
estate salesperson. She is a member of the 
Cheshire Democratic Town Committee and 
volunteers as race director for the Hewitt 
Run for a Cause, an annual Father's Day 
5K run and walk that benefits charities in 
the Meriden community, Originally from 
Connecticut, Redican currently resides in 
Cheshire with her husband. 


Q&A 


At what age did you decide what you 
wanted to do with your career? 22, Prior to 
graduating from Fordham I knew I wanted to 
live in New York and was offered a tremen- 
dous opportunity to join The Sunshine Group 
LTD — the premier luxury real estate sales 















For eight years, 
Redican sold luxury 
homes in New York. 


and marketing firm in New York City. I be- 

came captivated by the idea of contributing 

to the Manhattan skyline through new devel- 

‘opment projects and was inspired by the col- 

laboration of architects, designers, creative 

agencies, developers and realtors. Real estate 

brought together my interests, passions and. 

skill set, making it the perfect career, 

How will you change the world? Passing on 

what I've learned from my many female men- 

tors to other young women both profession- 

ally and personally. To follow your passion, 

let your voice be heard, take action, better 

your community and be a good friend. 

If you could only have five stamps in your 

life passport, what would they be? 

* Happily married to her high school sweet- 
heart. . 

* Visited Maui 20 times, 

)0 of Berkshire Hathaway HomeSer- 
vices New England Properties, 

* Ran the New York City Marathon twice. 

* Connecticut state senator and chair of 
Planning & Development. 


Life’s Journey: 
During my off time, | am most passionate 
about.... Interior design 


What is the most exciting destination you've 
ever traveled to? Haleakala National Park, Maui 


What tourist destination have you visited 
the most? Walt Disney World 


Where is the one place you want to travel in 
your lifetime? Geneva, Switzerland 


Favorite Connecticut destination: Farmington 
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Todd R. Regan 





~ Company: Robinson+Cole Lt 
Hi 
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odd Regan is a partner at the law firm 
T: Robinson+Cole LLP in Hartford. 
His practice is dedicated to the con- 

struction and surety industries. Regan has 
successfully argued before the First Circuit 
Court of Appeals and the Connecticut 
Supreme Court. In addition, he is a frequent 
author and speaker on construction and 
surety industry related topics. Regan serves 
on the eight-member attorney advisory 
council for the National Association of 
Surety Bond Producers and is a member of 
the American Bar Association Forum on the 
Construction Industry, the ABA Tort Trial & 
Insurance Practice Section and the Surety 
Claims Institute. He was recognized by 
Super Lawyers from 2009 to 2012 as a New 
England Rising Star. 

Regan serves the local community, 
as a pro bono attorney with Lawyers for 
Children America, as a volunteer with the 
United Way's literacy program in the Hart 
ford Public Schools, and as a board member 
with Connecticut Landmarks, Organized 
Parents Make A Difference and Connecticut 
Community For Addiction Recovery. 

Regan lives in West Hartford with his 
wife Bridget. 


Q&A 


Who gave you your best career advice? One 
summer when I wasin college, [worked as a 
temp in the offices of the judge's secretaries 
at the New Haven Superior Court. I would 
spend a lot of time chatting with the older 
semi-retired judges when I would bring them 
their mail or over coffee in the morning, One 
afternoon, one of the judges was reflecting on 
cases he had presided over involving a very 
prominent and well-respected local attorney. 
The judge told me that, no matter what the 
circumstances, this particular attorney was 


Canal Greenway 


Regan was honored as 
a New England Super 
Lawyer from 2013-2014. 








always the best prepared person in the room. 
He always did his homework and always. 
knew the facts and the legal issues better 
than any of his peers. Asa result, his reputa- 
tion and credibility grew over the years and, 
inaclose case, he always got the benefit of 
the doubt from the court. Almost 20 years 
later I still think of that story. J 

I prepare for the unexpectedin life by..... 
Staying nimble and being open to new expe- 
riences, ideas and challenges. I try to force 
myself to get outside of my comfort zone as 
often as possible by engaging with different 
people and by putting myself in unfamiliar 
circumstances. The wider your range of 
experiences, the more prepared you are to 
deal with the unexpected, and the less you 
will fear change. 

What would the title of your autobiography 
be? ‘My Parents’ Legacy’ My parents dedi- 
cated themselves to providing my siblings 
and I with the skills needed to be successful 
in life. 


ent é 
Life’s Journey: 

During my off time, | am most passionate 
about... Spending time with family and friends 
What is the most exciting destination you've 
ever traveled to? Machu Picchu 

Where did you have your best foreign meal? 
Cusco, Peru 

Where is the one place you want to travel in 
your lifetime? Egypt to see the pyramids 

Favorite Connecticut destination: Connecticut 
River 





www.HartfordBusiness.com 








e232 
Owner & Director 4 


Company: Hartford Sweat LLC, | 
Bikram Yoga Downtown Hartford 


ation: Hartford i » i 
town: Hartford i § 
lege: University of 

Connecticut 











HARTFORD BUSHES [OURNAL = 


Delivering 
Business. 


BUSINESS 


When you need information to grow your business, 
we deliver! Subscribe today to receive weekly issues in print 
and digital, plus special publications and full online access! 


Order today and get 20% off! 


Subscribe online: www.HartfordBusiness.com/hbjdelivers 
or call: 845-267-3008 and provide discount code HH15DB 
Offer expires 8/32/15 


www.HartfordBusiness.com 





atasha Roggi prides herself in 
creating an exciting, energetic 
space where people from all over 
Greater Hartford come to practice Bikram 
Yoga, transform their lives and be among 
friends. Under her leadership, Bikram Yoga 
Downtown Hartford has become a unique 
place. From beautiful, spa-like amenities to 
award-winning class instruction and cus- 
tomer service that has landed the studio in 
the “Best of Hartford” rankings in Hartford 
Magazine every year since opening in 2012. 

Roggi’s team serves up a healthy dose 
of yoga aid vitality in the Capital City. With 
her passion for fitness combined with her 
love for entrepreneurship, Roggi continues: 
to grow her business while giving back to 
the community. Since 2012, the studio has 
hosted dozens of local nonprofit organi- 
zations for their Sunday Funday series, 
where 100 percent of the proceeds for these 
donation-based classes benefit the charity- 
of-the-week. After three years, Bikram Yoga 
Downtown Hartford has given thousands of 
dollars, school supplies and food. 

Roggi was named the U.S. Small Busi- 
ness Administration's Young Entrepreneur 
of the Year in Connecticut for 2015, She lives 
in Hartford with her husband. 




















Ima \ 
In my eyes, the most important message 
that I can send to the aspiring entrepre- 
neurs out there is, ‘Go For It. 

Nike didn’t create a winning campaign 
based on ‘Wait til tomorrow. It’s called Just 


Dolt!’ Don't hesitate on your dreams. Don't sit 
around on the sidelines, working a mediocre 
job (which may pay the bills quite nicely but 
does not fill your cup’ in any way). The only 















regret you'll have is missing out on the life 
you could have created for yourself but were 
afraid to try. Let me just say that nobody ever 
played into a big life by watching from the 
comfort of the stands. Life happens on the 
court. 

Andjust in case this was starting to 
creep into your mind, I’m going to say it. Lis- 
ten very carefully. You are not a failure just 
because your plan didn't go according to the 
way you envisioned it. Playing big means 
going all out with 100 percent of everything 
you've got and absolutely no attachment to 
the way it looks in the end. 





y e's journey, who would you pick? My 
four traveling companions would be Ernest 
Hemingway, Anthony Bourdain, Carmen 
Sandiego and Mr. Scott (from Star Trek... 
for his teleportation abilities). 





about... Seeing the world and enjoying life with my 
family 


Nha he mo 





exciting destinatic 


0? Na Pali Coast State Park in Kaua'l, 


Litchfield Hills 





professional today. 


WILL YOU BE READY WHEN IT COUNTS? 


When it’s time to bring your dreams to life, make sure you've got 
the right team on your side. At MassMutual, our seasoned financial 
pros are ready to help you build a winning financial strategy — today, 
tomorrow, and all season long. 


Ready to take the next step? Contact a MassMutual financial 


CHARTER OAK 


Insurance and Financial Services Co. 


‘A member of the MassMutual Financial Group 


We'll help you get there.” 





Peter Novak 
General Agent 


Charter Oak Insurance and 
Financial Services Co. 
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Shafer during her trip to Verice, Italy. 
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acquelyn “Jackie” Santiago is chief 

| operating officer at COMPASS Youth 
Collaborative Inc. “Youth are my inspi- 
ration and my deepest desire is to see them 
thrive in our communities” is how Santiago 
describes her motivation for helping schools 
and youth succeed, She is a champion for 
equal opportunities for youth, a dynamic 
youth development trainer, and an advo- 
cate for at-risk youth. To foster success in 
youth, Santiago has played an increasingly 
important role creating and developing 





after-school programs, creating comprehen- 


sive school day supports for schools, and 


creating impactful outreach and crisis inter- 


vention programs for at-risk youth, 
Santiago graduated from Trinity College: 
with a major in sociology and is currently 


compléting her Master's Degree at the School 


of Business at Quinnipiac University. She 


began her career as an education organizer at 
Hartford Areas Rally Together before joining 


COMPASS in 2001, Santiago serves as an 
internal leader that develops performance 
management processes that measure and 
evaluate progress against goals for the orga- 


nization and builds and supports high-perfor- 


mance teams at COMPASS, She oversees all 
programs, including the COMPASS commu- 
nity violence prevention program. 

She is also a mom toa 12-year-old son. 








in life by.. 
Ipray daily for guidance so that God can 
grant me serenity and guide me through 
life's unexpected situations that may be out 
of my control. 

I plan and prepare as best as I canin my 
daily life. am responsible in my daily living 
and ensure that I meet all my obligations 


§j tilizing her law degree, Kathryn 

Shafer has sought to widen the 
w@ spectrum of housing choice across 

the state, recognizing that an affordable 
home with access to transportation, educa- 
tion, community services and health care 
advances opportunity. At the Partnership 
for Strong Communities, she guides town 
officials and residents on the ways to foster 
understanding and achieve consensus on 
the needs and benefits of a wider array 

of housing: She works with developers to 
leverage opportunities and public finane- 
ing and convenes stakeholders to promote 
solutions. 

Prior to joining the Partnership, Shafer 
developed multi-family affordable; work- 
force and supportive housing in urban, 
suburban and rural communities statewide 
while at the Women’s Institute for Housing 
& Economic Development. Shafer guided all 
aspects of development, navigating project 
financing through a variety of private and 
public programs. She came to Connecticut 
to join Common Ground, supporting the 
expansion of that organization's operations, 
including successful community develop- 
ment at The Hollander, its flagship project in 
downtown Hartford. She first worked with 
Common Ground as a contributing author 
to the public interest architecture publica- 














like paying my bills, saving money, getting 
insurance, and treating people well, etc. 
When unexpected situations arise, I 
am confident that I have preparedas fully 
as possible yet there may be life situations 
that are out of my control, So I remain flex- 
ible and adapt to the situation as best as I 
possibly can or find ways to make change 
depending on the situation. 





] tbe? Oprah 
Gail Winfrey is my role model in life. Winfrey 
was born into impoverished conditions and 
struggled through life challenges includ- 
ing sexual abuse. Oprah began her career 
in radio broadcasting, however, she is now 
an example of perseverance, resilience and 
hope for the world. She is more than her 
millions of dollars, she is an inspiration for 
people. With her as an example, T expect to 
continue to be a role model for youth. 








What is the mos! 







Most tra 


Disney World 


Whereis t 








Favorite 


0 destination: New Hartford 
and scenic Farmington River 





Hartford 





housing landscape in Connecticut. My suc- 
cess would not have been possible without 
the keen guidance and expert training 
provided by my mentors. They have helped 
me to hone my resourcefulness and to trust 
my instincts. From them I have received a 
technical and political education second to 
none, 





Ensuring al positive support network in my 
personal and professional life. 















Dur life’s journey, who would you pick?" My 

husband, my son, my sister and my brother, 

without whom the experiences would never 
beasrich. 

















tion, ‘Design Like You Give A Damn.’ My family 
She hails from Chappaqua, N.Y. ing destination you've 
Ac; ? Lanai, Hawaii 
k ur eign meal? Aux Fines 
‘ SOUS say Herbes in Goult, France 
“ rthu a cone ienlucmaauk 
managed an unpredictable econom; ; 
by eherae te intarost in the built civtion: The Pyramids in Egypt 


ment with my legal education to make a 
meaningful contribution to the affordable 








on: Elephant’s 
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any: Shipman & Goodwin. up 
Hartford 


University (Undergraduate); 
Iniversity of Connecticut 
School of Law (Graduate) 


san attorney in the school law prac- 
tice group at Shipman & Goodwin LLP 
A for the past four years, Anthony Shan- 

non has handled labor negotiations, arbitra- 
tions and other labor and general legal issues 
affecting boards of education across the 
state. He also serves as an adjunct professor 
at Quinnipiac University’s Graduate School of 
Education teaching law and public education. 

Prior to law school, Shannon was an 
engineer at United Technologies where he 
supported the company’s infrastructure and 
assisted with digitizing work processes to 
improve business efficiency, 

Shannon is the president-elect of the 
statewide black bar association, the George 
W. Crawford Black Bar Association. He 
volunteers his time tutoring students at 
Wish Elementary every Tuesday throughout 
the regular school year and is a volunteer 
reader at Burr Elementary School in Hart- 
ford, He also is acoach in the West Hartford 
Youth Basketball League, something he has 
done for the last three years. 

Shannon lives in downtown Hartford 
and was born in Bridgeport. 


Some of! the most 
important aspects of being a good attor- 
ney include being responsive and a good 
listener, My clients have full ac tome 
throughout the day to rea 
Tam unavailable to take 
an email, I make it my priority to at least get 
back to them to acknowledge receipt even if 
Tam unable to answer their question imme- 
diately. Furthermore, I try my best to listen 
to my client's needs and get them the results 
that they desire to the best of my ability. I 











also try to develop relationships with my 
clients to foster a feeling of confidence that 
Iwill handle their issue as if it were my own 
and zealously advocate on ta behalf, 


ere is one persor f 
antto at howoulditbe Irthere 
‘was one person. wees life and career I 
would want to imitate, it would be President 
Barack Obama. This is not because I pos- 
sess an aspiration to become president, but 
because I admire his courage to pursue his 
dreams in the face of adversity. The road to 
presidency was bumpy and even a danger- 
ous endeavor at times. Yet he continued to 
move forward. I never want fear to prevent 
me from pursuing a goal that I believe in, 
whether that is professionally or other- 
wise. President Obama is living proof that 
sometimes in order to achieve greatness 
‘one must possess the willingness to take a 
risk. I aspire to possess that courage. 











Coaching and mentoring middle school/early 
high school students 
w s r dre ‘ar? GT convertible Bently 
coupe 
ever traveled Costafiva 
Where 
your lifetir ‘Bora Bora 
Jestination: Restaurant at 
Waters tdge Resort & Spa in Westbrook 








Taylor at the National Sears nM 
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itle: VP/Senior Marketing Program 
Manager 


Ci ny: Webster Bank 
Location: Waterbury 
Windsor 
ge: Johnson C. Smith University 


lemorial in New York City. 








teven Taylor manages marketing 
programs and initiatives for Webster 
Bank. Taylor partners with other 
marketing specialists to reach all company 
objectives in a timely manner, measuring the 
performance of programs and making rec 
ommendations for future improvements. In 
addition, Taylor performs business analysis 
and works with other managers. 
Prior to Taylor's role in marketing, he 
was a banking center manager for Web- 
ster Bank and most recently managed the 
Bloomfield/Gopaco banking center, which 
ranked in the top 10 percent in 2014. 
Taylor serves on the board of directors 
for Community Health Resources and on the 
board of advisors for the Wilson Gray YMCA. 
He isa 2014 Quest graduate through Leader- 
ship Greater Hartford, coaches youth football 
and basketball in Windsor, is a member of’ 
Kappa Alpha Psi Fraternity, is a Prince Hall 
Free & Accepted Mason, and in 2014 was 
inducted in the Windsor High School Hall of 
Fame as part of the 1998 Connecticut state: 
championship basketball team. 
He lives in Windsor with his wife of six 
years and two children, 3 year-old Steven Jr. 
and 8 year-old Chloe. 


















> do wi I! Dec! ding on what 
Twanted to do with my career as a whole 
happened at different times throughout 
my life. Growing up, I was blessed to have 
adults around me who were involved in the 
community, coached and mentored youth. 
Based on this experience, it instilled in me 
to always help out the youth and those less 
fortunate in my community. In addition to 
my previous work experience, [chose my 
major in college (business administration 
with concentration in marketing) because 


Tliked the other people in the major. I actu- 
ally think that’s probably a good way to 
choose a career, too, Enjoying being around 
the people you work with is important. 
Banking has allowed me to help individuals, 
families and businesses. 








oday? My dad is 
Aa Lynch bare Va. We still to this day visit 
family there at least once per year. My dad 
always reflects to us the hard times growing 
up with three sisters and four brothers in 
the South during the ’50s, '60s and "70s. His 
parents worked hard, which instilled in 

him to work hard, He ultimately graduated 
from Morehouse College, got his MBA from 
the University of Hartford, and retired as 
deputy warden of the Carl Robinson Cor- 
rectional Institution in Enfield. Every time I 
visit my family in Lynchburg, Lalways think 
about what he told me about his struggles 
and how nothing ever came to anyone with- 
out hard work. 





about... Developing our youth both academically and 
athletically 








San Juan, Puerto Rico 


I me? Africa 
. Connecticut destination: Mohegan Sun 
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ar meena a Denes, Turbessi, 
s res ‘and her husband Jason Fresta. 


vrbess roveled to Bermuda with in Grom left) his 
Tee itbesel, is mom Sue Turvess his sister Stocey 


Joe Turbessi, 





oe Turbessi is an author, speaker and 

entrepreneur. His first book, “Into the 
@ Muck: How Poker Changed My Life,” 
chronicles his journey and struggles with 
the amateur poker world. He has since used 
his experiences to help shape who he is 
today. He gives speeches at high schools, 
colleges and organizations sharing the 
importance of gambling awareness, 

Based on his experiences and the mes- 
sage of the book, which is to strive toward 
what's next, but be proud of the obstacles 
you've overcome, he founded the company 
Finished: What's Next?. 

The company was created to motivate, 
inspire and challenge, which issomething, 
Turbessi brings to both his business and 
personal life. As part of this mission, Tur 
bessi has always found ways to incorporate 
charity into his endeavors. He's created 
special products, including PowerCordz for 
kids struggling atthe Connecticut Children’s 
Medical Center and The Village for Families 
& Children in Hartford. 

He has aspirations of becoming a 
screenwriter, 


Q&A 

Ifyou gave the nex 
at your alma mater, what would the mes- 
sage be? Success is about more than money. 
There are many ways to be successful in 
this world, and it’s important that we all find 
it within our lives. Each of us will have our 
own definition of success, Everyone comes 
from somewhere and got to where they are 
because of what they've been through. Life 
is all about the journey and at some point, 
everyone faces something in their life that 
will challenge them like they've never been 
before. It'll be how you respond that will 


t commencement speech 











Turbessi’s second 


book is entitled “9 
Days ‘Til Doomsday.” 





define you forever. 

f there is one person whose life and career 
you want to imitate, who wouldit be? It’s 
important to shape yourself based on your 
experiences, the peopl around you, and 
those you look up to. T'm very fortunate to 
have been raised by great parents, who have 
always served as positive role models in 
my life. They keep me going forward when I 
needa push and grounded when I get lost. 

if you could design.a bumper sticker with 
your advice to the world, what would it 
say? ‘Enjoy the moment.’ This is one of the 
toughest pieces of advice to adhere to, Life 
goes by too fast. We're always preparing and 
looking towards something, then it hap- 
pens and it's over. But what about the many 
important moments along the way? Take it 
all in and enjoy them before they're gone. 


Life’s Journey: 

During my off time, | am most passionate 
about... Spending time with people | care about, play- 
ing/watching sports, writing, coming up with new ideas 
What is the most exciting destination you've 
ever traveled to? Bermuda 


















What is your favorite tourist destination? 
San Diego 

Where is the one place you want to travel in 
your lifetime? New Orleans with my family to see the 
Saints play 


Favorite CT destination: CT shoreline 
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Title: Search Consultant & 
Operations Manager 


Company: Management 
Search Inc. 


Location: East Hartford 
Hometown: Hartford 
College: Charter Oak State 
College 


sg QMAannnnnnS HIE 


Wareing visiting the Tower of London. 
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™ ebecca Wareing is asearch con- 
# sultant and operations manager 
“Awith Management Search Inc. in 
East Hartford, She recruits professionals 
for manufacturing and nonprofit clients, 
and leads a team of five, overseeing their 
training and development for her company. 
Wareing is a consistent top performer for 
MSI, winning Rookie of the Year in 2009 and 
increasing her sales by 29 percent in 2014. 
Prior to joining MSI, Wareing was enlisted 
for eight years in the Army National Guard as 
a broadcast journalist, and she worked as a 
stand-up comic, performing at clubs, colleges: 
and military bases around the world. 
Wareing was appointed by Gov. Dan- 
nel P. Malloy as a member of the board of 
trustees for the Connecticut Department of 
Veterans Affairs, serves as the chair ofthe 
Financial Development Committee for the 
Charter Oak State College Foundation, and 
is in her third term as an elected member 
of the Hartford Democratic Town Commit- 
tee. Wareing is passionate about improving 
access to education and careers for veter- 
ans and single moms and helping to improve 
quality of life for Hartford residents. 
Wareing lives in downtown Hartford, 
with her husband of nine years, Richard 
Wareing, and her two cats, Mikey and Trixi. 


Q5A 

Where do you get your motivation to suc- 
ceed? My mother was born into poverty 

and overcame many obstacles to provide a 
good life for her children. She gave me a love 
of learning and a strong work ethic. The 
military gave me discipline and a sense of 
duty, and my husband gives me the love and 
support to make it through the tough times. 
Which destination has most shaped who you 
are in businessand life today? When I served 
in Bosnia, I saw the destruction and chaos 





Wareing is in her third 
term on the Hartford 
Democratic Town 
Committee. 


left behind in the aftermath of war. I saw the 
darkness that people are capable of, and 1 
also saw the light. [saw people with the cour- 
age to rebuild when they had literally nothing 
left, and I saw people with the resilience 

to forgive and try again. That experience 
inspires me to take risks and make the world 
abetter place. 





When Hollywood! makes 


amovieaboutyour 
illthe title and 
‘tagline be? Title: ‘Soldiering On.’ Tagline: 
‘Accomplishing the mission takes a few good 
men, or one crazy woman.’ The Army taught 
me to push myself beyond my perceived 
imitations and gave me the discipline to 
‘keep going. My sense of humor helped me to 
connect and build relationships, and used 
those skills on stage to make people laugh all 
around the world. Now, I use those skills in 
business, polities, community service and life 
to make a difference. I'd like to be played by 
either Tina Fey or Amy Schumer. 


Life’s Journey: 


During my off time, | am most passionate 
about...Cooking 
What is your dream car? 1967 Fiat Spider 









What is the most exciting destination you've 
ever traveled to? Sarajevo 

Where is the one place you want to travel in 
your lifetime? Egypt 

ite Connecticut destination: Hartford, 
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Robert Zanlungo 


Age:37 

Title: Branch Partner and Sr. Loan 
Officer 

Company: Primary Residential 
Mortgage Inc. 

Location: Glastonbury 


Hometown: Glastonbury 
College: Marymount University 


7 it Mi 
Zarlungo with tis friends preparing to run the Spartan Race a! 


iohegan Sun. 





sabranch partner and senior loan 
A= at the Glastonbury branch of 

rimary Residential Mortgage, Bob 
Zanlungo works every day to help people 
realize the dream of homeownership. He is 
inspired and motivated by the legacy of his 
friend, mentor and the former owner of the 
Glastonbury branch, Michael J. Newhouse, 
who passed away after a courageous battle 
with cancer in 2013. 

Prior tomoying back to Connecticut and 
entering the mortgage business in early 2006, 
Zanlungo lived in Arlington, Va. and worked 
in Washington, D.C. where he wasa writer 
for President Bill Clinton and Hillary Clinton, 
working at the White House until the change 
of administration on Jan. 20, 2001, He then 
rana successful fundraising program at the 
Democratic National Committee for Chair- 
man Terry McAuliffe, who is currently the 
governor of Virginia. 

Zanlungo is amember of the Glastonbury 
Rotary Club and its immediate past presi- 
dent. He is also a member of the Glastonbury 
Chamber of Commerce and former chamber 
ambassador, former chairman of the Glaston- 
bury Democratic Town Committee, and was 
an elected member of the Glastonbury Town 
Council from 2009-2011. 

He was born in Manchester, grew up in 
itford and now resides in Glastonbury. 


eA 


Atwhat age did you decide what you wanted 
todo with your career? In first grade when Ms. 
Lucy went around the room and asked what 
we wanted to be when we grew up, assure 
you that I didn’t raise my hand and say “I 
want to be a mortgage banker!” I was always 
interested in current events and politics and 
remember my parents watching the “CBS. 





2 


| 





The tourist destination 
Zanlungo has traveled 
to the most is The 
White House; he 
previously worked for 
President Bill Clinton. 


Evening News’ every night, always tuning in 
to watch the presidential debates every four 
years or talking about whatever the issues of 
the day were with friends and family. While 
being raised in a household that was tuned in 
to current events, my parents instilled in me 
the need to give back and always be grate- 
ful. To those whom much is given, much is 
expected, and you need to live your life with. 
purpose, Doing what I do today gives me the 
chance to doa little of all of that. 

If you could design a bumper: sticker with 








wou 
My bumper sticker would say, ‘What Could 
Go Wrong?’ This has to be one of my favorite 
sayings, I say it enough that my friends laugh 


atme and say that I'm taunting fate. It’s cer- 
tainly not a phrase for the faint of heart. Even. 
if you are being pelted with lemons you can 
manage to make a little lemonade. 


Life’s Journey: 
During my off time, | am most passionate 
about.... Giving back 


What is the most exciting destination you've 
ever traveled to? Caribbean by boat 


Where is the one place you want to travel in 
your lifetime? New Zealand 


Favorite Connecticut destination: Mystic 
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Mark S. Zatyrka 


Age:35 
Title: Director of Marketing 


Company: American Homecare 
Federation 


Location: Enfield 
Hometown: West Suffield 
College: Quinnipiac University 


Zatyrka relaxing at the beach in Savannah, Ga. 
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ark Zatyrka is the director of mar- 
M keting at American Homecare Fed- 

eration (AHF), a national specialty 
infusion pharmacy helping families who 
are living with hemophilia and other rare 
diseases. This is much more than a job for 
Zatyrka because he was born with severe 
hemophilia, a lifelong bleeding disorder 
that attacks his joints and muscles causing 
intense chronie pain. 

Zatyrka joined AHF in 2004 asa market- 
ing associate. Within five years he was asked 
tojoin the board of directors and offered an 
opportunity to become a part-owner, Since 
that time AHF has seen tremendous growth 
without ever losing sight of the company’s’ 
top priority, its patients. AHF receives a 100 
percent satisfaction rating from its clients. 
He has upheld AHF’s promise to support the 
communities it services. AHF has consis- 
tently been the largest pharmacy donor to 
organizations such as the New England 
Hemophilia Association and the Hemophilia 
Federation of America. 

Zatyrka is a founder of the Connecticut 
Hemophilia Society. In addition, he has 
served on several other nonprofit boards 
of directors and works closely with camps 
serving children with chronic illnesses such 
as the Hole in the Wall Gang Camp and One 
Heartland. 


QEA 


Where do you get your motivation to succeed? 
Money is a big motivator. It is important to 

me that I can ensure a safe and secure future 
for my family. Living with multiple chronic 
illnesses, I know how precious life is and I 
know anything can happen at any time. need 
to know my family will be ok. 

How will you change the world? One person 
ata time. You have to start somewhere. 





















4) 





In fifth grade, Zatyrka 
was given one year 
to live. 





Leading by example goes far. I've seen 

it firsthand countless times. We have all 
witnessed at different times how happi- 
ness, community and generosity can spread 
from one person to another. Our world, 

our country, our state, and even our local 
communities can always use more positive 
mindfulness. 

What would the title of your autobiography 
be? ‘Live Every Day Like It’s Your Last’ by 
Mark Zatyrka. In fifth grade, I was given 
one year to live. | was fortunate to survive, 
but many of my friends did not. It didn’t 
take long for me'to realize how precious 
life is. Every day I wake up, it’s a good day. 
I'm thankful for every breath I'm given. You 
can't wait until tomorrow to do the things 
you love, Whether it was driving cross coun- 
try to work at MTV Films in Los Angeles at 
the age of 18, living in New York City work- 
ing for VH1 and MTV in Times Square, or 
buying a home and starting a beautiful fam- 
ily, I knew I couldn't wait until tomorrow. 


Life’s Journey: 

During my off time, | am most passionate 
about... My twin 2-year-old daughters 

What is your favorite foreign food? Pierogies 


What is the most exciting destination you've 
ever traveled to? Backpacked all of Europe 


Where is the one place you want to travel in 
your lifetime? Thailand 

Favorite Connecticut destination: The Hole in 
‘the Wall Gang Camp 
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John E. Adams isasenior vice 
president at Tetra Tech, a global leader 

in providing environmental, engineer- 

ing and technical services. An active 
participant in shaping Connecticut's 
environmental remediation programs, 

he has served on task forces revising the 
property transfer program and developing 
remediation standards. He is amember of 
the State Board of Examiners of Environ- 
mental Professionals, the Materials Inno- 
vation and Recycling Authority Board of 
Directors, previously served as Granby's 
first selectman for 10 years and as vice 
chairman of the Capital Region Council of 
Governments. John is married to Cindy, 
and they have two grown children who 
live in great places to visit. He enjoys 
skiing, days on the beach and recently 
completed his first marathon. 





Ashley “A.J.” Johnson, 30, is 
ayoung man of his community and faith, 
who over the past several years has dem- 
onstrated his passion, devotion and zeal 
to see the development and advancement: 
of the Greater Hartford community. 

In 2008, Johnson graduated witha 
bachelor’s degree in religious studies and 
education from the W.L. Bonner College of 
Colombia, S.C. In 2013, after the passing of 
his father, the late Dr. William M. Johnson, 
Ashley Johnson took on the responsibility 
and the challenge of pastoring Urban Hope 
Refuge located in the heart of the north end 
of Hartford. In 2014, he was recognized by 
the Hartford Business Journal as one of 
the 40 Under Forty award recipients; The 
Merrilee Milstein Award For Organizing, 
Activism & Leadership; and The 100 Men 
Color Award. 

Today in addition to pastoring in one 
of the toughest neighborhoods in Hart- 
ford, he runs an organization called Small 
Business Night Out, which is devoted 
to assisting small business owners and 
young entrepreneurs to advance and 
stimulate economic development in their 
local area. 





Judges 





Diane Whitney practices environ- 
mental and land use law with Hartford 
firm Pullman & Comley. She is a graduate 
of William Smith College, with a master’s 
degree from Colgate University and alaw 
degree from the University of Connecticut 
School of Law. Prior to law school, she 
taught high school English. 

She serves on the boards of the 
Hartford Symphony Orchestra, the Con- 
necticut Women’s Hall of Fame, and the 
Hartford Club, and she previously served 
onthe boards of Greater Hartford Legal 
Aid and the University of Connecticut 
Law School Foundation. Before going 
into private practice, she was an assis- 
tant attorney general with the state of 
Connecticut. 

She lives in Windsor. 
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CO-COMMUNICATIONS 


© MARKETING & PUBLIC RELATIONS 
NY = CT + www.cocommunications.com 





www.HartfordBusiness.com 


Meet this year’s class of 
young professionals 


on September 30! 


OGY 
SO7F° 20157 | 


AWARDS EVENT 



















Learn about the unique 
journeys, and experiences, 
that have shaped our 
region’s young professionals. 


These individuals are part of an 
outstanding class of upcoming 
business leaders and share a 
commitment to business success, 
personal growth and community 
involvement. Join us for the 40 Under 
Forty awards celebration; this is an 
excellent networking opportunity 
and learning experience for aspiring 
business leaders. 





EVENT INFORMATION > View & Share The 2015 


Winner Profiles! HWM Ge <= 
. Date Go to www.HartfordBusiness.com/40UnderFor 
September 30, 2015 ; : uA 


to see the online profiles and special issue digital edition 











¢ Time 


To Reserve your seats for this event: 
5:00pm to 9:00pm 


Go to www.HartfordBusiness.com and click “Our Events” 


























e Location 













CT Convention Center TICKET CONTACT 
100 Columbus Blvd INFORMATION Amy Orsini 
Hartford ¢$85 each aorsini@harifordbusiness.com 
©$800 foratable of 10 or 860.236.9998 x134 
Presented By: Presenting Sponsor: ($95 each and $850 a table 


after September 23, 2015) 


HARTFORD COMCAST 


ane BUSINESS 


Event Sponsors: Event Partners: In Association With: 


COX —s @ Rensselaer MM ER. Drie: Sree 


Business* & ENTREPRENEURS 
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KNOW YOUR OPTIONS. 


If you're an AT&T customer, your telecom provider is changing* So we at Cox Business 
would like to take this opportunity to introduce ourselves and invite you to trust us 

as your new provider. We've served the Connecticut area for more than 15 years and 
invested millions in the community along the way. We've earned a history of trust with 
our customers by providing them with the services and support they need. And we 
make it easy to get the same for your business: 


1) Call (866) 791-2044 or visit coxbusiness.com/switchnow 


(2) Get a custom solution for your business 


Our local team is available 24/7, so you can trust us 
to give your business the service it deserves. 


SPEAK TO A COX REPRESENTATIVE 
CALL TODAY (866) 791-2044 COX 


*ATBT Press Release, Dec 2013. http://www att.com/geni 
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